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Goetg one dinses Ui decoudie BEAUTY 
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YMA’ sintine trate NuT-280 =— 3 
opel rere 4 ONE- ltce lenglhs up be 
Y varuous CHOP gerd Hp 0B fi. 


@ beauty through simplicity @ flexible light volume 


@ lower installation cost @ lower maintenance cost 


Here is a long, symmetrical fixture that “cooperates” enthusiastically 
= | 


with architects and contractors who want to achieve the present- 


LEADER ten DIRECLITE ultimate in lighting beauty and economy. Recessed lighting in 
This incandescent spotlight may be extra-long fixtures with a shielding-choice of louvers, baffles, glass 
used between Trofler units in con- enclosures and various special type lenses. Extra length means 
tinuous runs or at ends of run, of as 

individual units. Unique bali and fewer lamps... reduced maintenance cost. Ask us for full details! 
ring assembly provides vertical light 


adjustment of 45 and horizontal SPECIFICATIONS The LEADER SLIMLINE-TROFFER is wired for 1 3 slimline tubes, in 42° to 96” 
adjustment of 360° for flexible high ath H ng and channel of 18 gauge steel. Exterior and end cap shed in rich silver-gray enamel with 


high-reflect 


lighting Also fur g white chip-proof baked enamel interior. Extra-stur e-piece construction. Instant-start 100 
nished as incandes 1 425 mithamper t 

lampere operatior 
cent unit with float 
diffusing glass or Sold and installed only by the better electrical wholesalers and contractors 
(Holophane Con 
Manufactured e 


\LEADER ELEC TRIC COMPANY 


3500 North Kedzie Avenue, Chicago 18, Illinois 
leader Electric — Western: 800 One Hundreth Ave., Oakland 3, Calif. 


trolens*) 





it PAYS - 
to have De-Lays ! , 


WHOLESALERS—One delay that doesn't pay is delay 
in stocking up with the complete line of ECONOMY 
‘‘De-Lay"’ Renewable Fuses and Renewal Links—because 
a steadily increasing demand is being created for them 
by ads like this. 


Safety Press Device, courtesy Benjamin Electric Mtg. Co 


“De-Lays’ that prevent 


Moderr 
ECONOMY 
"De-Lay’’ Fuses 


ECONOMY FUSE & MFG. CO. 
2717 GREENVIEW AVE. CHICAGO 14, ILL. 


production tie-ups 


Unnecessary fuse ‘'blows'’ caused by momentary cur- 
rent overloads, can cause delays to high-production ma- 
chines like the Power Press illustrated—delays which are 
frequently passed all the way down the production line. 

Guard against these delays, caused by unnecessary 
"blows,"’ with ECONOMY "'De-Lay'’ Fuses. They give 
superior protection in the 135 to 200% overload range 
where "blows" are most frequent. 

Ask the salesman of your Electrical Wholesaler now, 
for ECONOMY ''De-Lay"’ Renewable Fuses and replace- 


ment Renewal Links, to protect all circuits. 


Send for Latest Catalog 


ECONOMY “DE-LAY™ 


RENEWABLE CARTRIDGE FUSES and RENEWAL LINKS 
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Type MO 12 with cover 
removed and additional unit 
ready for installation. 















































Start with 4...Add More 
ith bus structure and 


one 4-circuit “plug-in” unit in place One or two 
be plugged on 


suit units can 
0 or 12 circuits 


additional 2 or 4. circ 
8 1 


the bus structure —giving % 

as required. 

Plug-in Units are available 1m ratings of 15, 20 
120/240 volts A.C. Handle 


30, 40 and 50 amperes, 
onverting of adjace 
h breaker unit into double-pole, 


Bieaker units are identical 
and NMO Panel- 


but can 


ties permit C nt poles of s 
capacity on eac 
individual tp circuits. 
with those used in MO Panelette 
board. They ar individually packaged 
be added to basic device carton, after selection 
30, 4 wire arrangement is a 
Flush or Surface mounting 


added to basic device 


Type MO y Ae) is similar 
O 12 but it provides 


to type 
yur ad- 


lso available 
Either covet can be 


carton, after selection 





for as many 46 fc 


ble space 

THERMAL [MAGNETIC BREAKER UNITS ditional 2 oF 4 circuit ‘“plug- 

GIVE 2-WAY PROTECTION in’ units—9iving 6, 8, 10, 12, 

Thermal element responds to heating effects of 14, 16, 18 08 20 circuits 28 
g atmosphere. required 


nt and surroundin 
ture is limited to 4 


respo 
s. Damage is min 


both load curre 
Total temper@ 
Magnetic element 
overloads OF short 


Both tLeMment 
Comptel 


FOR 


nds instantly to 
jmized. 
S ARE NEEDED 
ele PROTECTION! 


Write tor Bulletin SA 590... 
s the complete story: 

e@ D Company, 

Detroit 1, Michigan. 


safe value. 
heavy 


it give 
Address Squ®” 
6060 Rivard St., 





Type MO 20 with 
yer on and oll five 


4-circuit units installed. 
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CHANGE OF ADDRESS 


Director of Circulation, Electrical Wholesaling 
330 West 42nd Street, New York 18, N. Y. 


Please change the address of my Electrical Wholesaling 
subscription 


LEA TRI¢ AL WHO! ESALING “ Wholesaler’s Suleman.) Senuary. 1950, Vol. $1, No. 1. Name 
I pr 50c copy; T0c 


" price copy for special issues. 
Return postage guaranteed . eas days 1 change of address. Subscription rate— 


$4.00 for two years; $5.00 for three Old Address 


Canada $4 0 for or r: $6.00 fo ears; $8.00 for three years. Pan American 


; $80.00 for three years. Please indicate 

\bgeription orders. Emtered as ey clase matter 
480, Til., under the Act of March 3. 1879. Cable 
at ABP. ty < A.B.C. Coopetgne 1950, 

A Tights reserved—330 W “nd Stree York 
North oy ag 7 Ave Chisago ll; Pos ‘oo t, San 
So Hope St.. Les Angeles 14. Calif.: Aldwych House, 

4 th and Sansom Sts., Philadelphia 3; 708-9 Oliver 
roit 24; St. 8: Boston 16; Atlanta 3, Ga; First 


New Address. 


New Company Connection 


New Title or Position 
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GENERAL ELECTRIC 
A BRIGHT NEW 


Two new General Electric 
white fluorescent lamps show 


full beauty of all colors 


Colors come to life. Complexions glow with new 


warmth 
charm. 


Fabrics and decorations take on new 


The secret is a revolutionary new phosphor, 
“1)-R”’, in the inside coating of two new General 


fluo- 
rescent lamps, 
which trans- 
forms the effect of the white light 
they give. The new lamps —-1) DE 
LUXE COOL WHITE and 2) DE 
LUXE WARM WHITE—show 


Kleetrie 


( olars take on new life 


colors better than fluorescent ever 
could before, and at the same time 


offer a choice of cool] atmosphere or 


warm 


Fabrics look their best 


Cool effect or warm? 
WithG.E.’stwonew lamps, lighting 
can be planned to create either a 
cool or a warm atmosphere 

For cool, crisp atmosphere: 
DE LUXE COOL WHITE 
For warm, friendly, intimate sur- 
roundings 
DE LUXE WARM WHITE 


‘hese two new lamps are the great- 


ELECTRICAL 





Secret is new 
“D-R” phosphor 


It took years of research to 
develop the phosphor, 
“‘D-R’’, that made General 
Electric’s new color tri- 
umph possible. ‘‘D-R’’ is 


the first successful ‘‘deep 
red’’ phosphor ever known. 











est advance in fluorescent sinceG.E. 
introduced the first fluorescent lamp 
in 1938. And they’ll give fluorescent 
lighting sales a big boost. The DE 
LUXE COOL WHITE and DE 
LUXE WARM WHITE lamps will 
be introduced early in 1950 in the 
{0-watt size, later in other popular 
sizes of G-E fluorescent lamps. 





For intimacy, 


DE LUXE WARM 


For business, 


DE LUXE COOL 
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BRINGS YOU 
— WORLD OF COLOR 





~ ‘\g > | Fivorescent 
ia a LAMPS 








st 6 LR od es eS ie Sh aR 
Four G-E fluorescent lamps —the two above, plus Standard Cool White 
and Warm White now meet practically every fluorescent lighting need 





New white lamp line makes selection easy! 





The whole question of which “‘white gives best possible color rendition 
fluorescent lamp” to use is now with good (but not highest) effi- 
simplified. The two new lamps ciency. For cool environment where FREE SELECTOR GUIDE 
plus two “high-efficiency”’ lamps best color is essential. 

create a line of four G-E white flu- STANDARD WARM WHITE 
orescent lamps that fill practically 
every fluorescent lighting need. 


Shows which 
lamp you need 
formerly Warm Tint) provides high et te meet vous 
efficiency combined with color lighting require- 
STANDARD COOL WHITE _ impression of filament lighting ments. Write 
formerly 4500) — offers high effi- | ne Lpuxk WARM WHITE ee 


ciency with reasonable color rendi- anshin xcellent color renditior av. OC-mwy >8 
. r* . . Col cs ¢€ “eile 7 "TiC on - Joy eve 
tion. Widely preferred for most ; . Nela Park, Cleve 
, ; with good (but not highest) effi- land 12, Ohio 
working and selling areas . : 
ciency. For warm environment 


DE LUXE COOL WHITE where excellent color is essential. 











You can put your confidence in— 


GENERAL @@ ELECTRIC 
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—ERTIFIED BALLASTS 


® Do customers complain that fluorescent tubes in your fixtures 
seem to burn out too soon? Perhaps the trouble lies in the ballast that operates them. 
One of the advantages of CERTIFIED BALLASTS is that they assure Fu// Lamp Life. 
Leading fluorescent tube manufacturers recognize that CERTIFIED BALLASTS in a fixture 
are evidence that full rated tube life should result. 
Other worthwhile advantages of CERTIFIED BALLASTS include: Rated Light 
Output and Long Dependable Performance. 
CERTIFIED BALLASTS are made to exacting specifications, then tested and certified by 
Electrical Testing Laboratories, Inc., an impartial authority, to assure best 


® @ 


operation of tubes and ballasts. 


Your fixtures sell more readily—give greater 





customer satisfaction—when they are equipped 


with CERTIFIED BALLASTS. 


( ERTIFIED BALLAST MANUFACTURERS 


Makers of Certified Ballasts for Fluorescent Lighting 


2116 KEITH BLDG., CLEVELAND 15, OHIO 
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® rigid conduit ® metallic and non- 
@ flexible steel conduit ® service entrance 
@ lighting fixture fittings 


manufacturers for over 30 years 


Sold Through Electrical Whelesalers 


representatives in principal cities 


n 


+. electric mfg. company 


L 1639 walnut street chicago 12, ill 








IF THE SWITCH 


Here’s the biggest fluorescent news in years: you can now use the new 
4-ft., 425 ma. T-12 Slimline Lamps in every fixture of the entire GUTH fluorescent 
line. And the 4-ft. Slimline is efficient! Same lumen output per foot as 


the 8-ft. Slimline 


Now you have your choice: 


the 4-ft. Slimline 

the 8-ft. Slimline 
standard 40-W lamps 
standard 85-W lamps 


in GUTH fluorescent fixtures. 


—- 


FUTURLITER © MAZELITE CADET ARISTOLITE ° FLU-0-INDIRECT TROFFERS 
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FATURES 


# EASY TO HANDLE 


For full details, 
call your nearest GUTH resident engineer or write 


YOUR TEAMMATE 
IW 


LIGHTING 


THE EDWIN F. GUTH COMPANY / ST. LOUIS 3, MISSOURI 


“6 fhe : 
TRUCOLITE * f ody nee." ee Lae 
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Lummins WWA-ANGLE HEAD 
ic Unill 


CAPACITY IN STEEL, 4%; IN. SOFT WOOD, 4 
NO-LOAD SPEED ALL-ANGLE HEAD, 275 R.P.M. 


On every job every day on new work and in plant maintenance .. . electricians 
need this new Cummins All-Angle Head Electric Drill. 
TN 4 ; Convenient for operator to use even when 
j \ meee 
j 
/ 


drilling through joists set on 12” centers. The 
it's a natural for every “tight spot” drill- 


dcilll j ticoll lacatalies = aa ing job. Combined weight of drill and 
vill in practically any hard-to-get-at spot. Angle Angle Head is 10 Ibs. With Angle-Head 
head can be quickly removed, chuck is in fixed position, width of unit is 7% 


All-Angle feature enables the operator to 


then mounted directly on spindle of drill, con- 





verting unit to the conventional type 12’ 
electric drill. It's a duol purpose tool for 





t oll-purpose drilling 


ro) 
| 
m1) 

ny 
Powered by 


the Famous ‘Hl 
Cummins 4 
Model 200,  @aebheiy 
14” Standard | 
Duty Drill AF, 


Here is a tool built to ‘take it” day 





in and day out on the job. More than 
46,000 now in use is your assurance 




















of top performance and long life. It has 

all the wanted mechanical features you will find in drills selling 

for as much as 35% more. The frame is die cast aluminum, light, strong and 

compact. Gears are helical cut of finest steel for smooth, quiet operation 

Bearing construction is combination ball, needle roller and Oilite, 

mounted in proper position for maximum wear. Equipped with the famous Jacobs 

33B chuck. Heavy duty rubber covered cord and 100% overload seul te etd tos gadllian be epeneter 

capacity, momentary contact switch, with lock for continuous operation. Drill unit Aunillary pipe handle cradles in oper- 

bought separately —$39.95 list. Equipped with All-Angle Head attachment ator's arm, resisting torque of drill. Hand 

$69.50 list fits Angle Head comfortably. Tool is 
Top Discounts enable you to sell the dealer trade profitably. safe to use in all positions 


PORTABLE 


UNG TOOLS 


»Y DIVISION OF CUMMINS BUSINESS MACHINES CORPORATION 
4740 NORTH RAVENSWOOD AVENUE - CHICAGO 40, ILLINOIS 
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NOW...in 


size 


Sectional view show 


ing bus in position 


Feedin Box 
2 or 3 pole 


Plugin Outlets 
spaced on 20-inch 
centers 


Plugin Device W 
2 or 3 pole 
End | 
Closure 


THE COMPACT MIDGET SIZE PLUGIN (Z) BUSDUCT 


The PLUG-IN convenience, flexibility and efficiency of Plugin 
@ Busduct is now available in midget size .. . 50 Amp., feeder 
capacity .. . for equipment requiring connections for 44 to 3 HP 
motors, 240 volts or less AC or DC... 74 HP maximum, with 
dual element fuses. 


@ POWER PLUGIN provides convenient plugin outlets all 
along the line. Approved by Underwriters’ Laboratories, the duct 
is made in 5-foot and 10-foot sections with plugin outlets every 
20 inches . . . additional outlets on special order. Special lengths 
are available for application on production benches and machines. 

Midget PLUGIN UNITS, fitted with standard 30 Amp. capac- 
ity fuse connections, serve as excellent disconnect devices for the 
power feeder to the motor . . . permitting production machines 
to be moved in or out of the production line without slowing 
down or delaying plant production. 

€ POWER PLUGIN’s midget size (3 inches wide by 2 inches 
deep) provides a new flexibility in power distribution for even 
greater production efficiency. 

You'll find much more information in our new Bulletin No. 
703. We will gladly send it to you. 


k e€dam Electric Ca. 


ST. LOUIS 13, MISSOURI 





nerals 


OM Front-Operated Toggle 


— Plug Fuse Safety Switch 
now avatlable...with or without dead front plate 





CAT. No 633 NP 
o 


The Switch cs to “General 
because “General makes a ie outtel 


Years of engineering research and careful testing have resulted in 
outstanding product improvements throughout our entire line. 
For example. the new Toggle Switch line contains many dis- 
tinetive features which will be apparent to you immediately upon 


eX\amination. 


Other new and improved products now in production are the 
triple pullout—new raintight equipment—improved main and 
range combinations—and LOO Amp. fusible service equipment... 
all items finished in machine gravy baked enamel and sold every - 


where exclusively through wholesalers. 


Write for our latest catalog, No. 4809—and supplement No. 4911. 








FEATURES 
Snap-action; toggle actuated 
Dependable, full-floating contacts 
ill parts visible and easily accessible 


Laminated are shields—easily remov- 


able 


Solderless pressure wire connectors on 
line side 


Can be locked or sealed with padlock 
in either ON or OFF position 


imple wiring room and abundant 
knockouts 





Available for immediate delivery 
Described in detailin current 
Catalog 1809, page 12 





Poles Blades 
Catalog or mn 


Plug Neutral 
Number Wits — 


Contacts Fuses 
*632NP 1 Solid 
*632P 4 2 None 
*O33NP 2 2 Solid 








*All available wit 
add suffix X 


h dead front shields 
iz O32NPX 








neral 


Switch Corp. 


Brooklyn 11, N. Y. 


49 Roebling Street 





One of the largest Manufacturers of: 


SERVICE EQUIPMENT... 
Pullout, Front Operated Toggle and Side ¢ Iperated types. 
Indoor—surface or flush, and Outdoor 

SAFETY SWITCHES... 
30 through 1200 Amp., 250 and 6005 1 vpe A, C and D. 


Indoor and outdoor. HP rated 


ELECTRICAL 
SALES OFFICES IN EVERY MAJOR CITY 


DISTRIBUTION EQUIPMENT 
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Stock the Brand in Biggest Demand 


butter business, s/ ef DTANG , 


This year trom ten to twelve million dollar 


of standard step-down trans 


formers (in ratings rom .1-100 kva) will be 
sold in this country 1 for stepping down 
power Circuit voltages to service lighting and 
small power loads at 115 or 230 volts, they 
a place in practically ry industrial 
staple, selt-moving items that 
| 


ly themselves 


1 ' 
tically Sell 1 stock them, 


they ll move 


But to get your f f 


GENERAL 


this bread an 
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mand —GENERAL ELECTRIC. M&D's on 

your shelf will mean money in y« 
M&D's are available for qu h 

any recognized electrical wh 

place your orders now 

gives full information on 

Ask for your copy 

Electric office or writ 

General Electr 


Ne Ww York 


ELECTRIC 


411-70 





BLACKBURN 


CONNECTORS Rapp 


nectio 
ER connections 


PRESSURE EXERTED BY 
NO. 6 BLACKBURN CONNECTOR 
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175 200 225 250 275 300 
TIGHTENING TORQUE IN INCH POUNDS 


Chart shows the exceptionally high pressure 
exerted between the contact surfaces of the wires 
by a No. 6 BLACKBURN Hi-Strength Connector, at 
various torques 








Listed by Underwriters 


Their corners and edges are all rounded, so that 


the high oressure cannot injure the wires 


High pressure increases the contact area between They actually test stronger than other connectors 
the wires, efectively seals the contact surfaces from when pulled to destruction in a tensile-testing ma 
moisture and oxidation, and produces a lasting chine. This means that BLACKBURN Connectors hove 


resist connecti 
low-resistance connection that extra strength required to maintain the high 


pressure between wires’’ without stretching ond 


loosen ng 


They are made with the right combination of The coefficient of expansion of the alloys used is 
alloys — high strength alloys — to reduce frictional substantially equal to that of copper. A temperature 
losses in the threads change of 100° F results in only 1% change in the 

They are made with smooth-cut threads, to in pressure between wires 
crease their efficiency. These two factors insure more 
of the tightening torque being converted to ‘pres Yes, BLACKBURN Hi-Strength Connectors definitely 
sure between wires make better connections — for your protection! 


JASPER BLACKBURN Ff 


Builders of Quality Connectors for 15 Years © First, Madison & Clinton Sts., St. Lovis 6, Me. 
Phone CE-3007 











Sey 
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% MORE FLUORESCENT LAMP SAZES/ 























* MORE COMMERCIAL FIXTURE SALES/ 


rm, 


_— . " 
. > > 
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SYLVANIA DOES THIS— 


Sylvania multigraphs the letters—based on successful - 
perience and written by some of the foremost direct mai 

experts in the country — fills them in and signs your name. 
Sylvania mails out these letters to the list of prospects yen 
supply. Sylvania includes in this mailing reply cards -_ 

envelopes, addressed directly to you . . . imprints all book- 
lets and folders with your name and address. It’s the easiest 
form of advertising ever devised—it's yours, selling the finest 
products in the fluorescent and incandescent fields! 


Here’s what happened before! 


ce7 Half way through 

4 the campaign, a New 

York jobber closed 

4 three leads for a to- 

tal of $422.20. He 

spent $4.74. He made 

almost 100 times his origi- 
nal investment. Not bad! 


A Texas jobber aver- 
aged 28% return per 
mailing, using a list } : 
of only 54 names 3j 
Ten sales resulted — . 
total sales $1,800, at 
a campaign cost of $1.62. 





<27-4 Getting $1,500 back 
on an outlay of 75 


27 How else could any- <2 4 
} i cents is mighty good 
; 
4 


‘< 

=A one get a better re- 
A turn on his money? 
4 A Midwest jobber 
4 spent exactly $1.44, 

== and from leads se- 

cured sold $2,760 in Sylvania 

Fluorescent products. 


business however you 
look at it. This job- 
ber had a list of 25, 
but sold all this merchan- 
dise in three sales resulting 
from the first two mailings. 


SYLVANI 








FLUORES 
CENT LAMPS, FIXTURES, WIRING DEVICES, SIGN TUBING; ELECTRIC LIGHT BULBS; PHOTOLAMPS; RADIO TUBES: CATHODE RAY T 
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You can do as weil or better 


And to help you } 
there are 4 specially 
Prepared booklets Cam 

Paign on In 
you receive free— dustrial Pluores- 
telling what you cent Fixtures 
io, what we do, 
and what it costs you. The 
first is “Jobber Coopera 
tive Campaign on Fiwo 
rescent Lamp;."’ 


Another is “Job 
ber Cooperative 


complete with sam 
ples of letters and other 
direct mail pieces! 


me YOu can receive, 
too, the ‘Jobber 
Cooperative Cam 
Paign on Com- 
mercial Fluores- 
cent Fixtures for 
Store Lighting” — describ.- 
ing the booklets, reply 
cards, processing and 
mailing of letters to your 
Prospects. 


And last is the full 
Campaiga to in 
crease your profits 
from the sale of 
ome Sylvania Birdseye 
Reflector Lamps — 
the lamps that give the ex- 
citing touch that creates 
sales. All you pay is one 
penny per name per mail- 
ing, up to 500 names! 


=e ee 82 2 ee ew ee oe eo oe oe oe oe 
i Sylvania Electric Products Inc 
Dept. L-2301 
i 500 Fifth Ave. New York 18, N.Y. 
I Send full details on Sylvania's Jobber Cooperative Cam 
] Paigns on (check ): Fluorescent Lamps 
i Fixtures Commercial Fixtures 


{ Name. 


Industrial 
Birdseye Lamps 


oe ee ee oe oe oe oe oe ol 


LECTRIC 
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UBES; ELECTRONIC DEVICES 
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ENGINEERED 


With the Shure Stake Hand Tool the operator makes proper 
installations every time: the first in the morning; the last at 
night. The Safety Paw! makes it so. Once the operator starts 


to close those bright-colored cushion grips, he must go all 


the way or the handles of the tool won't open. The Shure 


Stake Tool with its rock crusher, toggle action, puts over a 
ton of staking pressure into the hand of the operator. 
Best of all, he knows each job is right. 

Shure Stake Tools install every pictured Sta-Kon terminal 


type with ease and certainty. 


THE THOMAS & BETTS CO. 


INCORPORATED 


ELIZABETH 1, NEW JERSEY 


T&B PRODUCTS SOLD ONLY THROUGH THE T&B ELECTRICAL WHOLESALER 
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SELL THE BEST-the HONEYWELL TIME-O-SWITCH 


Use it to save labor and power on all 


time-interval applications 
Attic Fans ... store window lighting 


e farm 


Lett: The 

Switch 

Cutout Switch which automati 
ally shuts off f ase 
fire 


The Honeywell Lime-O-Switch is the fines mechanism within its electrical rating 
instrument of its kind available. Designed It is low priced, silent in operation, 
primarily for attic fan operation, the 
Time-O-Switch permits operation of the tan tor time 
any given period from one-half hour to that’s used everywhere for turning off store 
eleven hours. A simple turn of the wrist starts the window and display lights and signs—on the fart 
fan and sets the Time-O-Switch to for such jobs as barn ventilators and lights 
shut it off at the pre-determined time Also, the Time-O-Switch is available in a mod 

For additional safety and protection in case which automatically turns the power ON 
of fire, the Honeywell Cutout switch automatically at a pre-determined time, after it has manua 
This is a been turned off. This is desirable in 


the ideal instrument for use whenever 


interval switch is involved. It's a switch 


shuts down the fan or blower. 
highly desirable protective feature. When used such cases as freezer defrosting and for n 
on gas-fired unit heaters, this Cutout operations which require heat-up periods 
switch not only cuts off the heat supply on Stock and sell the Time-O-Switch. You'll 
it has the necessary widespread appeal 

to boost your profits Minneapolis-H« 
Minneapolis 8, Minnesota. In Canad 
Toronto 17, Ontario 


any 


excessive temperature rise, but may 

save a stalled motor from serious damage 
The Time-O-Switch is completely 

self-contained and requires no other operating Leaside, 


‘ 
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you know 
they’re O.K. 
if they’re O.Z. 


TWO-WAY, 


TWO-WAY Whenever you're tapping, butting, terminating, put in 02 solderless connectors—then you're 

TYPE XW sure of permanent connections . . . always. There's a solderless connector in O. Z.’s complete line 
of thirty different types that will assure you fast, easy installation—as well as positive, strong 
connections—on any wire in any of the wide range of sizes used in building installations. Here 
are a few of the features that make O. Z. solderless connectors outstanding: 


Tin-plated spring steel lock washers that hold their resiliency, maintain pressure—permanently. 
Serrated pressure plates that give maximum bite for positive grip. 

Highly conductive copper alloy body that is acid dipped to assure low resistance contact. 
Extra strong copper alloy bolts and hinged parts that guarantee strong contacts, give lasting 
mechanical strength. 

Simplicity of one-piece construction for speed of assembly—no parts to lose. 


Ask nothing less than permanency of the connectors you use! Ask your distributor for O. Z. 
solderless connectors. He can supply an O. Z. connector for every type of application. He also 
carries a full line of O. Z. Insulated Bushings, End Fittings, and Split Couplings — equally 


unmatched for performance! 


All types of O. Z. solderiess 
connectors are satisfactory 
for aluminum building wire 
if ordered with the special 
Cadux plating CONDUIT FITTINGS 


SOLDERLESS CONNECTORS ELECTRICAL 
CABLE TERMINATORS MANUFACTURING 


CAST IRON BOXES 


POWER CONNECTORS ca * COMPAN y 


GROUNDING DEVICES 
262 BOND STREET - BROOKLYN 2,N. Y. 
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9600" 


i s(-ti=) ame Melalal-ianlola Me -te>.4 


Dependable, trouble free 

service is yours with the 

versatile “All-Service”™ 

Murray 9600" Meter Con- 

nection Box. Designed to 

accommodate modern bot- 

tom-connected Type A 

watthour meters, it is emi- 

nently satisfactory for 

either indoor or outdoor mounting. Available in 
either unpainted aluminum or rust-resisting steel 
with baked-on gray melamine finish 


Greater depth provides 20% more wiring space. 
Only one seal is needed — hinged sealing cover 
does away with sealing studs and bar. Complete 
with meter test and connection block, and four 
formed copper test links. Detailed specifications 
are given in Bulletin No. 501. 


MANUFACTURING CORPORATION 


» teens 4 eT vac the te Clectrical Audustey 
1250 ATLANTIC AVENUE. * BROOKLYN 16, NEW YORK 


es ee ee ee Or, ee © cr, enn Dente an. s oe a a a 
SWITCHES * CURRENT LIMITING REACTORS * CROWS'NEST AERIAL LADDERS 


ROYAL wire 


engineered for 
DEPENDABILITY. 


merchandised for 


VOLUME SALES 


YOU'RE INVITED TO WRITE FOR 
. 
THE COMPLETE CATALOG OF 


ee ality ELECTRIC WIRES 


CORD SETS..© TROUBLE-LITES 
FUSES * CHRISTMAS LIGHTING 


ROYAL ELECTRIC CO INC. © PAWTUCKET R '. 
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Immediate delivery from adequate stocks @ Write for free Catalog 


BLACKHAWK INDUSTRIES 


DUBUQUE, IOWA 


Entrance Cable Fittings @ Sill Plates @ Connectors @ Box Suppe 
Staples © ar © Wireholders o | 
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CONDUIT CONNECTIONS 
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Cross Section Showing 
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All B-M Fittings Corry 
the Underwriter's Seal 


& 


Pa 
% 
- 


y) 







ae 
a“ 


of Approval and Ca- 


° WJONOULS 


nadian Standards Ass'n 
Approval No. 9296 


« 


4? 


S> 
fr . APPROVED 





& Select the best, insist on Briegel All 
Steel Fittings, the original approved 
Indenter type connectors and cou- 
plings for thin wall conduit tubing. 
You will not only find that Briegel 
Indeater Fittings are easier and faster 
to use, but also make neater, stronger 
connections, the correct connections. 
Two Easy Squeezes and they’re set. 
Start using Briegel Fittings today. 
Have more satisfied customers—more 


profits from each job. 


DISTRIBUTED BY 


The M. B. Austin Co., Northbrock, fl.; Clayton 
Mark & Co., Evanston, Ill.; Clifton Conduit Co., 
Jersey City, N. J.; General Electric Co., Bridge- 
port, Conn.; The Steelduct Co., Youngstown, Ohio; 
Enameled Metals, Pittsburgh, Penn.; Kondu Mfg 
Co., Ltd., Preston, Ont 


METHOD 
T00L 
CO. 
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all eyes are on the greatest 

















exclusive 

MODULE plastic louver 
provides 40° transverse and 
longitudinal cutoff. Lamps 
ere shielded at all normal 
viewing angles, yet 

light transmission 
Ss moeximum 


custom fits any 


these 4 low-cost modules are the “building blocks”’ commercial interior— 
of a perfect custom-fitting lighting installation... at no more than the cost 


<atiem ri of ordinary fixtures! 
- — —, in just 3 few mo ths. MITCHE M 


ee 


modules fit together perfectly end 


to side, end to end, side to side 

to form more than 50,000 different 
lighting potterns...to fit any ceiling 
shape or size...mixing all light 
sources in one harmonious system 

with equal brightness throughout (no 
dark sides or ends so you can put 


the light where it is needed! 


MITCHELL MANUFACTURING COMPANY 
2525 N. Clybourn Ave., Chicago 14, Illinois 


Send free 20-page t 


“Do papers get 
lost in YOUR 


files, too? 





“They don't in OURS 


anymore... 


and here's why: 


“WE LOST A BIG ORDER! The Revere Com- “TIME TO IMPROVE OUR FILING! At first I “| HAD A REAL CHOICE. After studying 
one of our best customers blamed the file girls. Then my _ oftce our routines, the Remington Rand man 

intil the day Lecouldn’t put my hands on manager showed me that we had no nade recommendations based on 8 
our copy of that cost estimate I gave them ysfen everyone filed according to his lifferent filing systems I chose one 
time we found it, and I called v deas! | decided to visit the filing tailored exactly for our needs tast, 


d placed the order elsewhere. perts Remington Rand. simple, with foolproof filing controls. 


Free Movie Showing for Your Staff ... 


“IT MUST BE SOMEWHERE” 


Send today for free folder describing the instruc- 
tive new full-color movie on filing problems— 
‘IT MUST BE SOMEWHERE”~—acclaimed by 


business men and schools. Free showing may be 








ranged through your nearest Remington Rand 
office. Call today. Or write on your letterhead to 
Room 1201,315 Fourth Ave. New York 10, N.\ 


Systems — Photo Records 


“THEY INSTALLED IT FOR US. We didn’t MANAGEMENT CONTROLS DIVISION 


even notice the changeover of systems a y , 
ecing made! Remington Rand experts and t 
lid the work for us id even trained 








r personnel. We haven't “lost” a paper 





our new system was installed.” 
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Heavier loads for longer periods of time are possible with 
CRESCENT VARNISHED CAMBRIC CABLE. This general- 


purpose, industrial power cable provides higher current- 


carrying capacity for the same size of copper conductors, 


together with maximum safety and permanence. 


Available with weatherproof braid cover for dry locations, 
with a lead sheath for wet locations, or with a steel tape park- 
way armor construction (Type VCLJFJ) for burial in the earth 
without additional protection. 


CRESCENT an 


/ 


WIRE & CABLE ( ae) 


} 
trpenience / 


CRESCENT INSULATED WIRE & CABLE CO. “— 


TRENTON, N. J. 
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Your Central Condust Distributor 


raAny AT WD 
he AUT Ay YOUR 


arAeY AMIN PALI 
BECK AND CALI 











appeoring 
f @ series of Spong ods ee, Ae MAIN- 
This is one ©! ELECTRICAL CONSTRUC TRICAL W' 

"ELECTRICAL WEST, ond ELECTR 


ads like these 
see em, tell em... 
and sell ‘em on your service 


We know that it's impossible for either of us to see all of our prospects 


as often as we'd like. But we also believe in the old adage: 


You've got to see ‘em to tell ‘em and you've got to tell ‘em to sell ‘em. 


That's why Spang advertises every month in the 
leading trade journals read by your prospects. It’s an economical 
way of reminding them of the fine qualities of Central Conduit 


and of your prompt and friendly service. 


SPANG-CHALFANT 


Division of The National Supply Company 
GENERAL SALES OFFICE: Grant Bidg., Pittsburgh, Pa. 


District Offices and Sales Representatives in Principal Cities 
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W he rever you 


Equipment doing a big 


er-Lights 
in tremer 
REVERI 


st efh 


Lites and Clust 

country and are still 

ean for you’ It means 
wants designed for highe 
ind maintenance 


REVERE ... the 


New PYLON-LITES 


for OUTDOOR THEATERS, GAS 
STATIONS, RACE TRACKS, ETC. 


greatest name in li 


Available with or 

without area lights 

and top floods. The 

Luminaire houses 6 in- 

stant-start fluorescent 
4 lamps that produce a 
decorative and effi- 
cient lighting effect 
that draws trade like 
@ magnet. 


q 
>» 
‘s 


By 


WALL 
TYPE 
PYLON 


and 
functional version 
of the Pylon-Lite 
for illuminating 
uilding en 
trances 
and other 


where 


Decorative 











corners 

spots 
you want 
attention concen- 


trated 


PATENTED 


fe 


PATENTED 


n= VERE 


crency 


features You ll nev 


A 


y {EVERE 
ob! Take 
for instance, 

demand! 


Ou see 


they've 
ous 


equipment is Ww hat 


lose a sale when 


ght ng 


| 


oy 
y 


Showing REVERE Fitter for 

to 5 light cluster mounts 
stop area lights Holders 
take 150 Watt PAR 38 Lamps 


3 Light Cluster for 300—500 
Watt R.40 Floodlight Lamps 
See REVERE Catalog for the 
many combinations available 


NO. 4200 
ENCLOSED 


FLooD 

750 — 1,000 1,500 Watt 

Weatherproof, easy to ser 
e. A masterpiece in de 

sign and construction 


ULTRA HIGH INTENSITY 
RUNWAY MARKER — origi 
nated by REVERE Engineers 
as the best way to provide 
adequate lighting for safe 
landing of aircraft under 
poor visibility 


BLECTR EG 


I ighting 
REVERE Pylon- 
swept the 
What does this 
the public 
coupled with easy wiring 
vou plug 


cE STATION 
+T-SPORTS 


ONLY COMPLETE LINE 


For ‘Long Range 
tions—the new 
2000"' Rear 


installa 
REVERE 
Service Flood 
light is ''No. | on the Hit 
Parad= High light output 
and efficiency are obtained 
by means of polished alu 
minum interiors Every 
sports lighting, golf driving 
range job is a prospect 


TRIANGULAR FLOOD 
Best for Corner Locations 
Shaped to cast a definite 
90° beam pattern. Cuts off 
the light on property line 
Alzak finished aluminum is 
used for reflector. The unit 
has wide range adjustment 
An ideal unit for Service 
Stations Hamburger 
Stands, Curb Service, Ice 
Cream Stands, etc 


a 


THE REVERE HINGED 
FLOODLIGHT POLE 
eliminates hazardous 

limbing to clean and 

service floodlights 

Comes in 20. 24 and 
30 foot mounting 
heights 


NO. 3018 LOW 
MOUNTING FLOOD 
with removable top bal! 
for mounting cluster lights 
Socket casting also takes 
one, two or three floods 
without fitter Reflector 
omes in aluminum or col 
ored porcelain to 
any color scheme 


CATALOG 


match 








NO. 3294 
Aluminum or porcelain 
Holder for 0—500 Watt 
R-40 Lamps 


MFG 


6011 BROADWAY, CHICAGO 40, 
INDOOR AND OUTDOOR LIGHTING EQUIPMENT TO SERVE EVERY NEED 
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HAZARDEX SNO-FL 


with the extr4 advantage of 4 
a distinctive oduct to sell. 
s neatly 
e simple con 
splice an 


hed. It costs 
azardex. Approve 
atories, Inc. for 
led wiring: 





HAZARD SERVICE ENTRANCE CABLE 


With types UBN and ABN, black and red Okobestoprene Tapes are 
wrapped over the individual insulated conductors in place of the 
cnarily used color coded braids. Okobestoprene Tape, an Okonite 
developed asbestos-meoprene combination, gives extra protection 
against flame, moisture, mildew, acids an 
Anoth ¢ this tape is 
e 


al conductor 


concentric 
work with. This ng-lived cable construc: 
tion is another “go-extra-cost special from 
Hazard engineers that helps you get more 
business. Hazard Service Entrance cables 
carry full approval of the Underwriters 
Laboratories, Inc. 








4 AZARDEX-WATERTITE Mi 


For farm wiring OF other severe S€rv ice locations, the extra protec: 

tion against moisture 4 acid engineered into this special non- 

metallic sheathed Hazard cable 4s without equal. The individual 

conductors are protected with W atertite insulation. This Hazard 

developed, moisture-resistant i . has proved its durability 
in severest i i 


Hazardex-W atertite 
to handle, unusually 


Wire W Di y rr 
$, 
ork vision The Okonite Compan ’ Wilkes-Barre, Pa 
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wer, *** 1 its 
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iat 
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»wo 
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ALL-STEEL EQUIPMENT In¢.—soo Kensington Ave., Aurora, Illinois 
“A BOX FOR EVERY NEED” 
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A very important part of 
a fluorescent lighting installation 


is the Le liss 


When buying fluorescent fixtures 
make sure you get 


a good Lhosy 


...getaG-E Lbs’ 


© 


n your pocket. Write Section 
ipparatus Department, General Electr: 
Company, Schenectady 5, N.Y. 


GENERAL @@ ELECTRIC 
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indvetrielite High Meunting Fixture 


For use in railroad yards and roundhouses, 
steel mills, foundries, hundreds of industrial 
installations 


BUT THE Rist? LIGHT 


FOR EVERY INDUSTRIAL NEED... 


APPLETON LIGHTING EQUIPMENT 


Here's lighting equipment that is designed for quick, easy and 
economical installation... that provides lasting, trouble-free, low- 
cost operation . . . that blankets every industrial illuminating 
requirement, whether indoors or out. 
When you recommend and sell Appleton Lighting Equipment 
you are providing the utmost in illuminating efficiency . . . good Sslthie teat a il polamcersc — 


light without uncomfortable glare or troublesome shadow. fixture provides sofe superior illumination 
for hazardous locations. 10% greater light 


Appleton vitreous-fired porcelain enamel reflectors diffuse light % lighter in weight—cooler operating! 
generously, utilizing full power of the lamp, providing evenly 


distributed light over wider areas. 
e FU txaplesio Proot Finture 


Sectionalized construction of Appleton Lighting Equipment 


Up-to-the-minute version of the first fluores- 


assures easy cleaning and re-lamping. Rugged, weather- cent lighting fixture ever to be developed 
= . °f May be hung vertically or at 45-degree angle 
proof finish and materials mean longer life, greater 


adaptability. Sell the finest in lighting equipment. Sell 
Appleton—Standard for Better Lighting. 


Sold Through Electrical Wholesalers 


APPLETON ELECTRIC COMPANY 
1734 WELLINGTON AVENUE * CHICAGO 13, ILLINOIS 


Branch Offices: NEW YORK, 50 Church St. ¢ DETROIT, 3049 E. Grand Bivd. « CLEVELAND, 1836 Euclid Avenue « 

SAN FRANCISCO, 655 Minna St. ¢ ST. LOUIS, 420 Frisco Bldg. e LOS ANGELES, 100 N. Santa Fe Avenue 

e ATLANTA, 724 Boulevard, N.£.¢ BIRMINGHAM 429 Brown-Mara Bidg.e MINNEAPOLS, 305 Fifth St. S.« Potent 2,392,202 
PITTSBURGH, 414 Bessemer Bldg. © BALTIMORE, 100 E. Pleasant St. « BOSTON, 10 High St. ¢ DENVER, 1921 Bloke 

St. «© PHILADELPHIA, 1017 Cherry Street @ CINCINNATI, 626 Broadway *« HOUSTON, 738 M.& M. Bidg WRITE FOR COMPLETI 

17 ALOG INFORMATION 


Resident Representatives: Dallas, Indianapolis, Jacksonville, Konsas City, Milwaukee, Seattle 
Export Representatives: international Standard Electric Corp., 67 Broad St.,New York 4,N.Y 


CONDUIT FITTINGS + LIGHTING EQUIPMENT + OUTLET AND ‘SWITCH BOXES « EXPLOSION-PROOF FITTINGS + REELITES 
_ ane 




















With this issue, ELECTRICAL WHOLESALING 
is reinstating Washington Straws as a regular month- 
ly editorial feature, after o lapse of several years. 

During the late war when American business took 
most of its operating directives in one form or an 
other from the government, Washington Straws served 
as the foco! point for bringing our readers spot 
news on recent government orders, priorities, ad 
ministrative directives, special rulings and interpre- 
tations, that directly or indirectly affected the 
electrical wholescling business. 

“Straws” was suspended when there wos good 
reason to expect thot within a reasonable period 
after hostilities had ceased the war-time govern- 
ment controls of business would be either relaxed 
or wholly abandoned. Unfortunately those expecta- 
tions were realized only to a degree. 

American industry and business, operating in a 
"Free Enterprise" economy, gladly accepted restric- 
tions imposed as a war-time emergency measure. It 
could not foresee that os the reward for its out- 
standing war services many of the war-time restric- 
tions would be revoked, only to be supplanted with 





INTRODUCTION 


restrictive peace-time measures, of which many spell 
the eventual doom of free enterprise, because they 
are clearly marked with the destination “Welfare 
State.” 

Measures, regulations or decisions, bearing thot 
label and already enacted are too well known to 
need reviewing here, and ot the moment little con 
be done to change them. But, there is still time for 
individuals and groups to take a hand in stemming 
the tide of other measures or impositions now being 
“conditioned,” that will further hog-tie business 
procedures and carry the country further along the 
road toward the "Welfare State.” 

Taking o hand in that battle demands being well 
informed on the implicotions and significance of 
what is going on in Washington, on the surface, 
behind the scenes, and under cover, particularly 
insofar as it affects the electrical industry in all its 
ramifications 

Now reinstated, Washington Straws once more 
stands dedicated to the task of keeping readers of 
ELECTRICAL WHOLESALING well informed. 


The EDITOR 


CAST IN CONGRESS. The second session of the 8ist Congress has just started as we 
go to press. Spotting trends in its proceedings demands remembering the complexion 
of its cast viz: In the Senate 54 Democrats and 42 Republicans. In the House 262 vs 
170. Also remember that Southern Democrats may no jonger be running their party 
but they hold the balance of power in the ve:'ng—to Truman’s dismay. 


WHOLESALERS AT THE BAR. The Federal Trade Commission has undertaken to decide 
how far wholesale distributors can join with retailers by setting up a joint purchasing 
organization in order to get better prices from suppliers. Seventeen Metropolitan New 
York “jobbers” of automotive parts and accessories stand accused of having “induced 
and received (illegal) discriminations price from suppliers."” Four automotive parts 

manufacturer ire ven the joint p irchasing orgamzation price 


tomers. 


cuts, thereby discriminating against ot! ‘ 


Success in prosecut ’ obably would forecast subsequent FTC victor 
in the U. S. Supreme Court does not succeed this time, it can be expected to 


tackle the same situation from a different angle. 
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BUSINESS HAS HAD THE EAR of members of Congress “back home’’ where the voters 
are. Getting the angies and arguments of John Smith, factory owner; Tom Jones, 
banker; Bill Baker, the local dairyman; and taxpayers—big and little—on the home 
ground is much more real and down-to-earth than listening to long prepared speeches 
by high powered orators at a committee hearing. And what is said face-to-face by a 
few respectable voters makes mighty good ammunition against the vote-conscious 
colleagues in the opposition. 

The slant stressed is ‘don’t upset the apple cart’’ but keep business happy because 
tobogganing business would bring upsets in the 1950 elections and new taxes and more 
government-in-business would provide the toboggan. 

On another front the Small Business Advisory Committee to Secretary of Com- 
merce Sawyer is pounding away at getting special tax consideration for small business. 

Also Senator O’Mahoney has said that unless private business finds some way of 
making more capital available to small business, the demand that government do some- 
thing about it would be “‘irresistible.” 

Obviously the pot is boiling but don’t expect much to be done this year. If the 
“Fair Deal’ gathers more seats at the 1950 elections you can look for more taxes, more 
restrictions and controls in 1951, 


DEFICIT SPENDING is going to hit some tough sledding in Congress as opposing forces 
are organizing for a real battle on “Fair Deal’’ spending. Big-name Democrats are 
arrayed against continuance of spendthrift-ism. 


WHITE COLLAR WORKERS are a unique lot and unionizing them has been a tough 
problem for labor leaders. But testimony labor spokesmen gave before the congressional 
committee investigating the problem of low-income families indicates that the unions 
figure their chances are now brighter. 

One CIO economist stressed the following comparison of wage rates. 

In 1932, the average industrial worker made $17.05 a week, the average retail 
worker $20.71. The retail worker's margin in his favor: 22 percent. 

In 1948, however, the situation is reversed. The average industrial worker finds 
his wages up to $54.14 per week, while the white collar retail employee makes $39.83 


The retail worker's earnings are 22 percent lower than those of the man in the plant. 


END EXCISE TAXES is the rallying cry for several organized groups and they have some 
pretty comvincing evidence to prove that those taxes really hurt business. Chances for 
elimination across the board are slim unless the resulting loss in income is made up 
elsewhere. A few items may get sliced nevertheless. 


FAIR EMPLOYMENT by blueprint and decree and administered by a Federal Fair Employ- 
ment Commission is provided in bill now before Congress. It may pass the House but 
be lost in the Senate, the opposition rallying around Southern contingent with an 
organized filibuster in the offing. 


WELFARE LEGISLATION which gains votes and holds them is going to be pushed some 
with good chances for passing. To make possible increase in social security benefit 
payments, the rates—increased by 12 percent effective January |, 1950— might go up 





another '% percent, to 2 percent effective January 1, 1951. 

Also, Truman will fight for more unemployment insurance, providing for more 
dollars per week, more weeks for which payments can be collected, more classes of 
workers to get the benefit payments. 

Remember: the more voters get checks from the government, the more votes can 
be counted as “in the bag’’ by the administration that sponsored the benefits. 


ECONOMIC COOPERATION ADMINISTRATION approved as of December 28, 1949 
project for installation of 50,000 Kilowatts of steam generating capacity in the Porto 
Marghera station it Venice 

Overall cost is estimat t $10,038,000 which includes $6,558,000 in ECA assistance 


funds for the purchase of equipment in the United States. 
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Side View 


Shows “ <a, QUICK . . . ECONOMICAL 


Nail Holes, (A) ; ' WHERE SPEED AND ECONOMY COUNT 
Leveling 


Ridges (B) 
Here are sturdy, adaptable Appleton Switch Boxes, now 
modified to include nail holes for faster, firmer mounting. 
Besides easing your installation job, these special nail 
holes eliminate the need for mounting brackets, thereby 
reducing overall costs. 

Each side of these boxes is equipped with leveling 


Leveling 


ridges—scientifically spaced to bite evenly into wood, 


° 
Ridges line up box with studding, accurately, permanently. 


These Appleton Switch Boxes are available for use 


Assure : 
with non-metallic sheathed cable, armored cable and 


Perfect { rigid conduit... in the exact type and size for your 

° customers’ requirements. Sell Appleton switch boxes— 
Alignment | pp! 

any Appleton fitting—and you sell the best—Standard 


For Better Wiring. 


SOLD THROUGH ELECTRICAL WHOLESALERS 


APPLETON ELECTRIC COMPANY 
Write for 1734 WELLINGTON AVENUE © CHICAGO 13, ILLINOIS 


Branch Offices: NEW YORK, 50 Church St. « DETROIT, 3049 E. Grand Bivd. « CLEVELAND 

f B36 FE d Avenue « SAN FRANCISC 655 Minna St. « ST. LOUIS, 42 Frisco Bidg. «© 
compMete l ANGELES, ! N anta Fe Avenue « ATLANTA, 724 Bouvlevord, N.E. ¢ BIRMINGHAM 
429 Brown-Morax Bidg. « MINNEAPOL 305 Fifth St « PITTSBURGH, 414 Bessemer Bidg. « 

BALTIMORE, | East Pleasont St. © BOSTON, 10 High Street « DENVER, 192! Bicke Street « 


Ca Lalog PHILADELPHIA 7 Cherry Street « CINCINNATI, 626 Broadway « H IN, 738 M. & M. Bidg 
4 
V . 


Resident Representatives 
Cagarumation nn 


Internationa! Standard Electric Corp. 6 oad St.. New York 4,N.¥ 


CONDUIT FITTINGS « LIGHTING EQUIPMENT * OUTLET AND SWITCH BOXES « EXPLOSION-PROOF FITTINGS « REELITES 





Laytex permits more wires per con 
duit because it is America’s smallest 
weight natural 
rubber covered branch circuit wire 
U.S. Rubber Company's unique dip 
method applies 90°, pure rubber to 
the conductors, eliminating the usual 
bulkiness and weight. Electricians on 
rewiring jobs will tell you that they 
can put eleven No. 14 LaytexType RL 
wires into a conduit that holds only 
six No. 14 Type R wires Moreover 
they conduit — no 
need to rip it out 

Laytex Rl 
the conduit, because of a special wax 
finish. In a laboratory test 
to 26 pounds pull was needed to draw 
Laytex through the conduit 
pared with 32, 30, 42, 45 


diameter, lightest 


can use the same 
is easier tO pull throug! 
” 


ynily 


is com 
and SU 


pounds 


respectively, for 5 other 


leading brands. That means Laytex 


Od 


to 300°, easier to pull 








MORE WIRES PER CONDUIT 








Special tests by laboratory tec hni 


ians reveal that Laytex RL 


} 
insula 


has a tensile strength of over 


ALL wiring wilh RU? 


ELECTRICAI 


5000 pounds per square inch. This is 
because the insulation is made of 90°; 
pure rubber, unmilled in order to 
preserve its high physical qualities. 





TENSILE STRENGTH 
5,000 
POUNDS PER SQ. IN 


2,500 
ae 


TYPER TYPET TYPE RU 











Because the conductor leaves the 
liquid Laytex compound in a vertical 
direction, layers of Laytex of uni 
form thickness are formed around 
the conductor. This gives a wire that 
is perfectly centered and contains 
no thin spots 





PERFECT CENTERING 


| 
| 
| 
| 
| 
| 
| 








Write for sample and booklet to 
Electrical Wire and Cable Depart 
ment, United States Rubber Com 
pany, 1230 Avenue of the Americas 
New York 20, N. Y 


~~ US LAYTEX RU --- 


A PRODUCT OF 


UNITED STATES 
RUBBER COMPANY 
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or the First Time is LICKED! 


ty 


ae 


SER 


In the new line of Cutler-Hammer safety 
switches, the tables are turned. For here is 
a switch mechanism designed to withstand 
safely any degree of heat that can be 
expected from correctly selected fuses 

So dependable in performance, so easy to in- 
stall, so convenient to operate, so attractive 
in appearance are these Cutler-Hammer 
safety switches, alert contractors every- 
where are featuring them, recommended 
by Cutler-Hammer wholesalers from coast 
to coast. CUTLER-HAMMER, Inc., 1327 
St. Paul Ave., Milwaukee 1, Wisconsin 
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Above everything...get 


oo AHE WORRY-PROOF BARN 


Anaconda Durall Cable. the new Underwriters approved, completely 
reliable barn wire, sets a new altitude record for quality combined with 
rugged down-to-earth, long-lived economy. All the 


freedom-from-worry 
that goes with it is the biggest bonus any farmer could want 


Durall is a non-metallic-sheathed wire with a rubber-like insulation of 
Neoprene and a heavy protective jacket of the same tough, flame-resistant 
material... with no fibrous coverings to rot or fray. 

Durall is strong electrically and physically 


Both insulation and jacket 
are highly resistant to moisture, mold, rot and animal wastes. Durall will 


not support flame, is proof against most acids, alkalis and oils. This is a 
truly fungus-resistant cable. 


The Underwriters’ Laboratories, Inc. have approved DURALL as a “Non 
metallic-sheathed cable having adequate fungus-resistant, and other neces 
sary properties for use in cow barns and other locations where it would be 
subjected to conditions of heat, cold, moisture, corrosive fumes and fungus 
Anaconda Wire & Cable Company, 25 Broadway, New York 4, N. Y. 


ot 


RALL wie 
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1950-—In the Palm of Your Hand 


ifferent 


rests squarely 1 


You will feel inclined t 
well aware of most 
but no matter 


1950 


market pattern 
1949 looked 


hange tron y 1948 looked 


that some its sectors have 
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Fill any order from minimum stocks 


with flexible 
“sh matic: 


Electri-Centers 


INIMIZE your Inventory investment, Increase 

\ turnover, and make immediate delivery on 
any Electri-Center with BullDog’s revolutionary, ] By stocking o minimum sup- 
new plan ply of flexible Pushmatics in os 

Unlike ordinary circuit control devices, Push- sorted types and ratings and... 
matics are identical in size and contour, regard- 
less of rating or type. They are just as easy to 
stock and order as fuses and offer a much wider 
range of ratings and types plus push-button 5 
switchis g and automatic neal a basic Electri-Centers with 2 

Because of Pushmatic’s flexibility, BullDog or 4 Puchmatics ntolied (depend- 
Electri-Centers are shipped to you with 2 or 4 ing on box size), you can make 
Pushmatics installed (depending on box size) 
By stocking these basic Electri-Centers and a 
small supply of Pushmatics, you can fill any 


immediate delivery on any 


Electri-Center. 


order from your shelves 

There’s a Pushmatic to meet every load con- 
dition: THERMAL ONLY, THERMAL-MAG- 
NETIC, and THERMAL-MAGNETIC with exclu 
sive AMBIENT COMPENSATING FEATURES 
All are identical in size and contour, in ratings 
of 15, 20, 30, 40 and 50 amperes 120 V., 1 pole . OF 
120-240 V., 2 poles, AC. All are interchangeabl 
for rating and type 

Your prospects have read in leading 
puvlications about Pushmatic’s amazing features 


Follow through with sales! > 
4 The basic Electri-Center and 


additional Pushmatics of the 
= ON! desired rating and type are 
PUSH de is delivered to the installer for 
quick assembly on the mounting 


y e 
it's OFF 


PUSH 


rib. In a matter of seconds 


PUSH — It's ON again! 


“Push-button switch with automatic 


protection for electric circuits 


BULLDOG ELECTRIC PRODUCTS COMPANY 


DETROIT 32, MICHIGAN «+ FIELD OFFICES IN ALL PRINCIPAL CITIES ¢ the Electri-Center is ready 





N CANADA. BULLDOG ELECTRIC PROT T F CANADA (TD., TORONTC 
: ; for installation. This new plan 
streamlines your stocks and 


/ AG : assures your customers immediate 
Wats tC i U L L E> ©) G delivery on any order 
HEADQUARTERS FOR ELECTRICAL DISTRIBUTION 
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Television Tallies 





peer er 





**Cost-of-Doing-Business” Survey 


, / 
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EDITOR 
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CROUSE-HINDS Announces a 
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Condalets a” wazanoou® LOCATIONS 
ORE Schedule “CD” Discounts 


a ee . , n , with 
users of our products. 

Among the outstanding features of the catalog 
are the logical divisions of Condulets into sec- 
tions, the arrangement of the Condulets within 
the sections and the colored index tabs which 


simplify its use. For example, Section S con- 
tains listings of Condulets for industri.) control. 
Section K contains listings of lighting fixtures 


CONDULETS - TRAFFICSIGNALS — - 


1950 


iiaeliliaen sone 0s CHOU UNOS COMPANY. SYRACUSE. NY. 
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NEW CONDULET Catalog 


No. 3000 


® ING 
er 
Arktite Plugs 2 ( 
20; 30; 204 GO-Anapery. nt, RECOPLng 
© Yom m ¢ 
Sea « 


Type AP; Plug: 
. . Tye ke 


33 Su. CONDULET 
ey | as 


 o 
1) SITS ABEL Gi we | - 
12 03.10 ABB2ze 1) mm | Vf 
a - Ampere 
11914 ARBEIT Gi ho, 
y? (47) ARE Ver ae 
e2 15.70 Al ' 
* Ere fre fie . 
~~ pmeaet? 1720 AREA Hh80 | 
tod nS 17-50) AREA Fe ip 
; a | 


sant? 1990 ARES Jago 


5 SP amas, 
Ribas 80) AR ay 
ORE 2 : 
Mas 1h 








hazardous 


RED index tabs identify Condulets for use in 


CROUSE-HINDS COMPANY 
Syracuse 1, N. Y. 
a ee ee 


AIRPORT LIGHTING - FLOODLIGHTS . 
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|PYLE-NATIONAL 
FLOODLIGHTS:! 


for Permanent Heavy-Duty 
Floodlighting 


Pyle-National floodlight equipment is designed 
and constructed to withstand the most severe 
operating conditions. Complete range of types 
and sizes are available. 


RUGGED cast aluminum housings with tight 
sealing doors and door glass joints—positively 
dust proof and moisture proof—give maximum 
protection to reflectors and lamps and reduce 
cleaning and other maintenance to an absolute 
minimum. 


STRONG, galvanized cast iron bases and 
brackets of many types are provided for simple 
mounting and accurate adjustment in all loca- 


Dependable | *: Fic tions. 


e y ¥ ADVANCED DESIGN of the carefully molded 
dli ghtins en ee and highly polished reflectors and lenses insure 
Floo the highest optical efficiency—thoroughly an- 


h Minimum nealed for maximum toughness. 


wi Write for catalog 2100 giving complete in- 


. e 
Maintenane q formation. 


The services of our trained and experienced 
floodlighting specialists are available at all times 


at + en hal to advise and assist in installation problems 


tor Wall Mounting 
100-150-200 watts 


| THE PYLE-NATIONAL COMPANY 


1352 NORTH KOSTNER AVENUE, CHICAGO 51, ILLINOIS 
SINCE 1897 DISTRICT OFFICES and REPRESENTATIVES in Principal Cities of the United States 
CANADIAN AGENT: The Holden Co., Ltd., Montreal e EXPORT DEPARTMENT: Internationa! Railway Supply Co., 30 Church St., New York 


CONDUIT FITTINGS + PLUGS and RECEPTACLES + TURBO-GENERATORS + LOCOMOTIVE HEADLIGHTS + MULTI-VENT AIR DISTRIBUTION 
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Electrical Wholesalers’ 
BUSINESS INDEX Pipa | 
SALES INVENTORIES WITH WHOLESALERS SALESMAN 


650 








Business Index 





For the Month of October 1949 








150 


1939 1939 


AVERAGE AVERAGE 
MONTHLY 100 MONTHLY 


SALES INVENTORIES 
NVENTORIES 
I ill classes 


} percent 








onstruction materials 

and specialties wholesal 
At the current rate 

salers had sufficient sto 


suner 

yA he figures we use as basis for these monthly 
° e ¢ i9 ; 

comparisons of performance in the electrical wholesaling tor 42 days of business, t] 


field are collected and compiled by the Bureau of the last month but 5 days 


Census of the U. S. Dept of Commerce October 1948 and o1 
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A COMPLETE LINE 


for you 


| TELLING ne WORLD 


for you 


— TIMING § 


for Ne Jo 





WITH THE ROEBLING LINE wholesalers 
can offer a full range of electrical wires 
and cables . . . more than 60 standard types 
for power, lighting, signal and communica- 
tion circuits. There’s building wire in many 
sizes, constructions, and various insulations 
... power and lighting cables with varnished 
cambric or rubber insulations, covered with 
rubber jacket or metal armor. Naming only a 
few more, there are service entrance, elevator 
control, motor lead and mining machine 
cables bare copper wire and strand. 





IT DOESN'T MATTER what types of elec- 

trical wires and cables your customers and 

prospects are interested in. Whenever they . ’ 

look in their trade papers, Roebling adver- | _ELecraicat 
tisements tell them about the extra value and $8 ee 
service economy of Roebling electrical prod- 

ucts. Still other advertisements in Fortune 

and Business Week are addressed to business 

owners and executives - Every month, 

Roebling tells your complete market about 

the Roebling line—helps sales by boosting 

the demand for Roebling quality 


BUSIN 
WEEK 


ROEBLING DISTRIBUTORS can be sure 
of filling rush orders as fast as necessary 
Their nearby Roebling branch warehouse 
always carries a stock of the full line of elec- 
trical wire and cable. The distributor can 
count on prompt deliveries from the branch 
to supplement his own stock 


JOHN A. ROEBLING’S SONS COMPANY «+ TRENTON 2, NEW JERSEY 


AL CITIES 


- 
Atlanta, 934 Avon Ave. * Boston, 51 Sleeper St. ® Chicago, 5525 W. Roosevelt Rd 
| 
| 


® Cleveland, 701 St. Clair Ave.. N. E. ® Denver, 1635 ith St. ® Houston, 6216 
Navigation Blvd. ® Los Angeles, 216 8. Alameda St. ® New York, 19 Rector St. ® | 
Philadelphia, 12S. i2th St. ® Pittsburgh, 855 W. North Ave. * Portland, Ore., 


1032 N. W. itth Ave. * Sen Francisco, 1740 Itth St. * Seattle, 900 First Ave. 


| 
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Electrical Wholesaling BUSINESS INDEX 





REGIONAL ANALYSIS 


OCTOBER, 1949 


Figures in this table apply to the geographic divisions 
as outlined and numbered in white on map above. 








SALES INVENTORIES | 
October 1949 October 1949 


Compared in °/, with Trading Compared in °, with 


Sept. Oct. Region Sept. Oct. 

(See Map} 1949 1948 
— 8 —30 
—24 
—17 
—25 
—18 
—13 
—13 
—!8 
26 





COOnouwhwn — 
sw OW-—-NO SO 
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Prove to your own satisfaction, as 
others have, that “Glazon" is the 
building wire for your jobs. Prove 
to yourself that it pulls easier... 
twists around bends more flexibly 
... handles better than any other 
building wire you've ever used! 


Prove, too, that “Glazon" means 
longer life .. . better protection .. . 
greater resistance to exposure and 
deterioration. And prove to your- 
self what others have learned: that 
“Glazon's" easier handling and 
longer life—at no extra premium — 
all add up to today's greatest 
building wire value! 





What “Glazon” Is: 


“Glazon" incorporates o tougher, smoother, 
longer lasting braid based on continuous 
filament glass yarn — which cannot rot, 
burn, absorb moisture or deteriorate with 
age. Special saturants bond permanently 
te individual fibers, setting new standards 
of resista™:c to moisture, fire and rot 
Result: smulior diameter, greater flexibility, The Right Combination —"'Giazon" protective coverings combine carefully 
smoether surface —in short, vastly im- controlled braiding, specially developed soturants —and manyfacturing 
proved fishability...combined with still technique exclusive with Triangle. “Glazon™ means building wire of its best 


longer life 
The Trade Mark nN Of Top Valve 
LS, 


TRIANGLE CONDUIT & CABLE CO., INC. 


1902 JERSEY AVENUE + NEW BRUNSWICK, NEW JERSEY 











Glaron'’ & ‘'Trioseal'’ Building Wire * ‘'Tricon’’ Control Wire * 
Adaptal"' General Purpose Wire * ‘‘Triex'' Non-Metallic Sheathed Cable 

* Trioprene’’ Trench Cable * Service Entrance, Parkway, Power & Var 

| nished Cambric Cables * ‘'Tristeel'' Flexible, Thin Wall & Rigid Steel Conduit 


IT MUST BE RIGHT! 
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[Ie 


‘Quick-install-ability’ Po 


saves initial cost saves time relocating machines 











LTG FLEX-A-POWER busways are pre-fab- Take-off plugs or trolley can be in- 
ricated housings which are easily cou- serted anywhere (no drop-out section 
pled in any arrangement and in runs of needed for troiley). You can add or re- 
any required length. Time for installing locate loads without rewiring expense 
is much less than for wiring and conduit and without long extensions. 





F gf 


—_ 








| Take dpa fl-abil ity saves material expense —_ 4 Sealed Power Corp. 


it 
Whenever a major relocation of outlets is required, the entire saves with eX-2- wer 


FLEX-A-POWER system can be dismantled, removed to another 
location and re-installed with practically 100% re-use of ma- 


LTG FLEX-A-POWER, one of six forms of 
FLEX-A-POWER for various services from 
main breakers to individual loads, is de- 
signed for light-duty lighting, small cools, 
appliances. Write for Bulletin TEC-3, THE 


Pa 
T i U M i UJ [ L 7 L FE C T R | “ TRUMBULL ELECTRIC MANUFACTURING 
COMPANY, Plainville, Conn 
Went / 


terials 
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concerning Congressman Attacks 


Rural Appliance Market — Ce” tena ee ee 
- = m = water systems Fiectric wate systems ab! . . . 
Estimated At $34 Billion are peing used b of _ Tax-exempt Business 


Th ustomers 
market 


the vs o n 
electrical appliances \merican ing the t 


illion dollars is 


tor sing some 


farm families with 


ording to an estimate 


' 
ing eiectri 
erviews 


istomers 








of the 29 millionth electric iron manufactured by the General 

which was gold plated and bestowed upon Charles E. Wilson 
G.E. president—is presented by Mr. Wilson (left) to John Owen, treasurer 
of E, B. Latham & Co. Both men are celebrating their respective 50th 
The occasion was a recent dinner given by General 
Jersey distributors commemorating a 


percent cook with | 1 gi: me farm REPLICA 
use two sour ] j Electric Co. 


kerosene 
business anniversaries 
Electric for its New York and New 


successful iron drive 
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Sell the all-purpose power cable 


RoMarine - RoPrene 


RECOMMENDED FOR 


DIRECT 
BURIAL 


. 
. 
. 
. 


OVERHEAD 


IN 
CONDUIT 


Here is the all-purpose power cable that with high resistance to soil a 
will increase your sales. You can recom- ee en ee ee 
: J Less costly 
mend and sell RoMarine-RoPrene for any da Saduniliion, 
power distribution job, whether for direct electrolysis 
earth burial, installation in air, in conduit, ican to be neh ; 
or for circuits combining all three ~ eter sail on mt ee Ty: USE Style RR 
Check these advantages, then sell and install Available in sir ncuctor 
RoMarine-RoPrene RoMarine-RoPren 


tle, tw nd three nductor 
e cable has an excellent 
e RoMarine insulation i yuality compound possess performance record. It is nationally adver 
ing j-aging . l ire and heat resis } } We: 
tised. Cash in on all of these advantages 
. sell it today! 


ROME CABLE 
Corporation It Costs Less to Buy the Best 
...-Sell RoMarine-RoPrene 


ROME + NEW YORK ] 
From Bar to Finished Wire 
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admutted)y 

racket ot! 

aying imcome taxes 
Congress next year 


im . 
nomy will be destroyed 


79 AG! tax-exempt PRESS PHOTOGRAPHER: C. E. Vail! 

Responsible for the fine set of pictures appearing in the “Lake Michigan 

Club Meeting” story in the December issue of ELECTRICAL WHOLE 
SALING was C. E. Vail (left), president of the United Electric Supply Co 

adding th: \ are fi St. Louis. ELECTRICAL WHOLESALING thanks Mr. Vail for having 


1 e S97 
in total receipts of $9,552,/ 


hich $8 932.000 represented 


yressman M 


n telling tl hole dey al ) made it possible to record some of the interesting scenes of the French Lick 
I meetings in its pages. Mr. Vail turned his camera over to someone else long 
enough to be snapped with (reading clockwise from Mr. Vail) J. Ingram, of 
Bussmann Mfg. Co.; O. Fred. Rost; H. Fonda, A. Lubec, of Arrow-Hart & 
Hegeman Electric Co.; H. Bussmann, of Bussmann Mfg. Co.; and B. Cohen 
of Glasco Electric Co, 





000 farmer The Three Musketeers 
10.000 re j + . 
Of Nela Park Retire 


OHIO 


Martin L. Sloan 


M. L. Sloan Dr. M. Luckiesh N. H. Boynton 


THESE three top executives of G.E.’s Lamp Department are retiring 
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EXPOSED WIRING 
UNDER COVER 





For safety’s sake, put long runs of exposed 
wiring under a steel cover quickly 
easily with National Electric 4 x 4 
WIREWA. This ready-made raceway pro 
vides practically the same convenience 
and accessibility of an exposed wiring 
system—PLUS 

@ Safe, permanent protection. 

e@ Accessibility . . . Wiring changes 
made easily. 

@ Plenty of room... 16 sq. inches 
of WIREWA for wire fills and tap- 
offs. 

Multiple KO's for conduit take-offs 
on two sides. 

Ease of installation . .. Sections 
securely joined by hinged cou- 
plings . . . Fittings for every re- 
quirement. 

Low maintenance ... Simple to 
re-route and extend... 100% 
salvable. 

Listed by Underwriters’ Labora- 
tories, Inc. 


The booklet ‘A Wirewa You'll Like” illus- 
. trates all fittings and contains installation 
NATIONAL data. We'll gladly send you a copy. 


National Electric 


ar 


Lid} | PALL TT? 
ys 
| 


| 
Raa 28 ROOUCTS CORPORATION 


pen CHAMBER OF COMMERCE BLDG., PITTSBURGH 19, PA. 
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Opportunities and Problems 


Of The Appliance Industry 





By R. L. White* 


Estimated population growth of 20 million from 
1940 to 1960 plus sharply increased income per 
family forecasts favorable future for electrical 
appliances says R. L. White but it will be a period 


of intensive education and rigorous competition 


L. White 


POPULATION 


me Ld | 
nigen t 
Henig Oni 
Rien Tage pt 
HENER ONENE HEN 
RERER URERE REET 
ooo «6M ERER ERERE RERER | 


Each symbol! represents ten million people 
Our greatest rate of growth come with the threefold in 


crease between 1860 and 1910 We mey expect te hove 


more thon 155 million Americans by 1960 


CHART If graphically illustrates that 
10 million people will be added to our 
population in this decade and in the 
coming decade, Add this to your sales 
potentials between now and 1960 and 
you will find it is no small market 
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these charts as far as possible have 
wen corrected to 1947 values. No 
tice that by 1960 goods produced 
per hour will have a value of $1.61 
compared with 82 cents as recently 
as 1930. Sixty million people em 
ployed at $1.61 per hour on a 38 
hour week would mean a national 
income of 190 billion dollars by 
1960 


More Money to Spend 


we 
in family income should 
be $3,780. True, this is a deciine 
from 1944 when father, mother and 
children worked on wat productiot 
ind worked fifty t seventy hours 
compare the 
you will see 
average \merican 
! will have Increased 
$040, or approximately on third If you want to stay in business during this fierce competitive battle, you should 
start now says Mr. White by eliminating waste, by increased mechanization, by 


Now, if we take this sharply in : 
: ; more skillful planning, and by less non-productive labor and expense 


' 
creased income per family and add 
to that the effect on business of the 


‘lation increase, we can begin to ulation; plus 2—more productivity ls on increasit pulation, on 


popu 
see what the prospects are for the and hence larger income per person increased utilizati rather than o1 
ippliance business in the future and 3—a larger proportion of this new pr hat’s a sobering 
\verage vearly income of Ameri incon ; in our field To my | 
nteresting enough mind this spells opportunity. I could 
ir money continu on opportunities 
rtant to t appliance onger but I have promised thi ustri We saw 
et us see what the Twen to sit down before my allotted ti ud licatio1 f electricity 

ul Fund thinks about 1s uy So let’s pass on to problems yusehol in iron, a 

onsumer is expected te t 1 | lato } electri 

nme in OGD More Replacement Sales hom ve 
wiitures tor housing and util rankly, | do not have actual fig Iriger l acl application of 
} 


2? percent of the consumer — ures before me, but | am thoroughl) lectricity ited a market and 


and in 19600 are ex convinced that given adequate suj t| ndustry grew | nushroot 
16 percent. On — plies of raw materials the productive it. tl great c\ over. Our 
ld equipment ity in the washing machine maustry I 1 > cannot € 
ind is eN ral r reinigerator cleaner and 
percent in 1960 small apphance industries 1s more 


he mereased 


in adequate to meet 
nands discussed under the head 
“Opportunities 
ne example alone. Figures 
show that in 1948—4,500 
tric refrigerators were sold 
sufficient steel been available, 
tion might easily have gone het will be gr improvement nu 
1 million The Twentiet! I m and performa existing 
Fund estimates that 
ent market tor reir 
960 will be 2.7 million 
will be a million ne\ 


irtments built that ve 


1 
gerator olume of 3 


illowing for additional mar 
farm areas, there seems nm 
hood that the demand can ex 
resent prodt capacity 
pphance I l now 1! ntie . a\ had i Dae 


one Our future growth d pa irty 1 1 ir growth 
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Electrical wholesalers in the future might be displaying such appliances as the 
infra-ray cooker, or the toaster that serves toast already buttered, or the electric 
blanket that keeps one cool in the summertime 


come from two ftactors—-the ties, electric leagues, and dealers o1 

population, and improved _ the side lines. You will all be in it 

living for the man whether voluntarily or through 

odern pressure, and it will mean, for 

wholesalers and dealers as well as 
manufacturers, a relentless weed- 
ing out of the ignorant, the ex- 
travagant, the lazy and the unfor- 

when you ar-  tunate. 

excess Capacity n our own business we are de 


1 


ng-haired boys—the 


such as ours 


voting much of our time and atten 
inventing new prod tion to cutting costs, both labor and 
explained why this materials. Cutting labor rates is not 


seem practical 1 the answer to the problem but by 
the number eliminating waste by increased 
appliance indus mec har Zatior more ch illful plan 
are we all going t ning, less non-productive labor and 

er one problem is expense, we are striving to bring 
manufacturing capacity and our costs down so that we can quote 


two wavs to solve 


] - 
yrices that will enable us to stay 1 


I 
knock out part of the b 


usiness durin mpeti 


| more goods tive battle 
Manufacturing costs alone are not 
even he answer. Somehow or other we 
petition becomes keener 


distribution problem 
fit margins decline and grad vy mind, over-capacity 
weaker units drop out | id th . competition that re 
kl I stage al u uml ne problem it 


competi 
Certainly vy an! We can pass 
laws limiting the number of electric 
compe range manufacturers, and controlling 
1 adver the quantity to be produced. We 
can license dealers so as to prevent 
over-expansion, and we can elimi 


1ate chain merchandising or utility 
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CHART II dramatically illustrates that the real answer to our increased pro- 
ductivity is the application of power and in this the electrical industry—manufac- 


turers and utility companies 


have played a major part. 


MACHINE POWER The Secret of Productivity 


MEN + ANIMALS + MACHINES = 


1850 


15% 





| 


79% 





GOODS 
PER HOUR 





Back in 1850 men and animals supplied most of the energy for our work. By 1960, with machine power 


supplying 96 per cent of the energy we use, we can turn out six times as much per man-hour of work. 


Future progress lies in raising our output per man-hour through increasing use of machine power 


t vetting 
It is particular] 


he electrical madustr 


moting the m« 
onvenrences Of 
decade becau 
market for m: 
erators, washer 
example, must cot 
ginal consumers 


These in many 


intelligent u 
ales tools will be re 


, 1 
Some relatively 


qi 
ney 


methods are being used 


ie mortgage plan, under 


56 


res 


tin appliances may be included in 
» at the time a house 1s 
of course, familiar to you 


Newer is the “open end’ mortgage 


plan, now available in many states 


nder this plan a loan can be made 


to finance repairs Of mnprovements 


such as a new kitchen even in old 
houses. This plan offers many op 
portunities to appliance manufactur- 

Your electrical leagues can 
) greatly 1 educating distributors 


1 
ce AleTs 


No Secondary Boycotts 


There is one other problem th 

is a spectre on the appliance horizon 
hough as far as I know it has not 
me a serious matter in this 

f the electrical field. I refer 
undemocratic, uneconomical 
secondary boveott by whicl 


local union members refuse to install 
products made in plants whose em- 
ployees do not belong to the same 
union 

This practice as you know has 
gone so far in certain localities as 
to erect what amounts to a wall 
around an area, causing the estab 
lishment of factories that could not 
compete were it not for a boycott 
protection, or in other instances 
forcing utterly unnecessary made 
work consisting of unwiring and re 
wiring some device. 

Che difficulty in stamping out this 
vicious practice is the difficulty of 
securing proof from the victim be 
cause of fear or further retaliation 
NEMA is making an intensive fight 
against the secondary boycott which 
is not defended by an enlightened 
labor leader. Your help in ferreting 
out local cases will be of constructive 
help in the fight against this 

Gentlemen, there is the picture as 
I see it The next decade offers 
tremendous possibilities of growth 
for this country of improvement in 
the standards of living for all Amer 
icans. Of course for you and for 
me an improved standard of living 
means more use of electricity and 
electrical appliances 

Even the intense competitior 
within the industry will bring its 
benefits. From this competition we 
will have the lowest possible prices 
ind the greatest possible effort to 
expand the market. The weak and 
inefficient may not survive but the 
end result should be greater pros 
perity I again borrow from Mr 
Luckman who in turn borrowed 
from Thomas Jefferson. In a let 
ter to John Adams in April, 1816 
Jefferson wrote 

‘I think, with you, that it is a 
good world There are, indeed, 
gloomy and hypochondriac minds, 
disgusted with the present, and 


l 
] 
i 


espairing of the future; always 
counting that the worst will hap 
pen, because it may happen. To 
these I say: What grief has been 
by the evils that never 

I steer my bark witl 


the head, leaving Fea 


1ddress delivered 
International Con 
Leagues, Chicago 
R. L. White, 
lark, New 
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Helping Dealers Sell and Service 
The Fast Growing Rural Market 


The rural market is a mighty important one today for 
wholesaler and appliance dealer alike. Factors to con- 
sider in profitably cultivating it are— 


—Establishing an efficient sales organization 


—lIncreasing service organization 


—Sound selection of trade areas 


—Advertising and promoting in these areas 


By J. R. Cobb* 


l’S a privilege to discuss a sul 


ject 


the electrical industry today 
market 


| am sure that quite a 


the rufai 
few of you 
born and raised on 


today wert 


farm or in a small town that de 
led on farm income tor its 


You 


rops 


pen exist 


ence niay recall those vears 


when « were and 


that vou 


good prices 
that 


but 


for them high got 


bicvcle or wagon you wanted; 


more often you and I remember all 


those years when crops were 


Too} 
poor 
or prices for them were so low that 
it didn't the 


harvest Those were 


seem worth effort to 


them the times 


retrenched, 
And so 


hy 


when farm families 
morty 
their n 


1d did without 
erchants in the near 
villages and towns. Until 10 


larm imcome 


a new those 
a period that just didn’t 


lappen when 


con 
munities 
I you and I were there 
for the 


t 


11 vears farm 
better and 


because 


have 


past 
crops getting 
t 


hetter 


een 


and prices have continued t 
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hat has real significance to 


climb: 1939, first six months 


3 billion doll 


rionths 


cas! 


larm incc tie aTs 


hirst farm 


SIX cash income 


12 billion dollars—or, putting this 1 
figures more generally understood in 
your old community, from $500 cash 
farm in 1939 to $2,006 
this figure does not in 
Sam's benefit payments 

have he ped a little, too 
l‘irst, though, let’s establish whom 
we are talking about when 
rural Well are 
large and that 
can be classified as rural in the sense 


we dis 


cuss areas there 


many towns cities 


that the major industry upon which 


the town or city depends is 


agri 
culture 

Although 2,590 
S. A. are 


that 


the 
rural 
is no indication that these rural 
not in the 
tft many cities 


the 


counties mn 
predominantly 


people are market area 


For no matter where 


vou drive suburbs of your cit 


ies are soon left behind and you are 


in a rural market area: an area that 


offers the power suppliers, electri 


cians and appliance dealers a tre 


mendous for sales 


opportunity 


during the 


ind 


service next few years 
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R. Cobb 


What makes it 
electrical 
tou 


all +¢ ‘ . 
smail town cash 


hed on 


49 to eve 
recent 

ved centra 
vice 


since that time the 


pliers have extended electric servi 


to farms at a tremendous rate ; 


incidental] many previously iso 
higl 
service benefited, too 

Hundreds of dollars 


for line materials, poles and gener: 


I 


ated towns that had inefficient, 
cost electric 


millions of 


have irc 


& 


ing equipment 
ting these rural lines 
over 75 
rural 
tion electric 

Why 


market is 


tivate 


today 
table 


percet t 

areas eno’ 
SeETVICE 

belie ¢ 


an important one to cul- 


do we 


Well, here is one possible 
It’s darn bu 
hat it’s just like a cou 
ple of New York Cities that grew 
up night But 
other thought that may not 


answer rood siness 


so new t 


over here is an 


hav ‘ 


occurred to you. I am no econo 


57 





must, so this reasoning may not 
be sound to them. I believe that 
this rural market helped mate- 
rially in staving off a serious re- 
cession in the late spring of 1949. 
You certainly haven't forgotten 
the recession-depression 
heard on our radios Saw 


newspapers in April and 





and things did look bad 
People believed vhat the, heard 
ind saw sO hey cut down on 
buying valting tor the lower 


toreca 


metropolitan markets were 


clouds indicating that 


they should slow down; but, one 
market stood up—the rural mar- 
ket. All over the Nation the small 
town folk and farmers kept right 
on buying in spite of the recession 
and depression forecasters. And 
this, | believe, kept production 


, . le art iv ~] < AIM Rare i 
olling until the warning cloud BENEFITS of electricity in the farm home can be realized only if electrical 


of recession disappeared equipment is kept in good condition for full-time service 


So, until some economist whi 
knows corrects me, I'll continue t 
think that our rural market was 
ind will continue to be—a stabuili 
ing influence in these days of inde growing marke a profitable one people and assuring a better return 
cision and unrest in our metropoli Nationwide, market has w about serving this market 
| it’s wortl opened new frontiers for the electri There are problems involved for the 
W make t cal industry Millions of kilowatt power suppliers, wholesale distribu 
ltiv: uch a mark hours, tons of wiring devices, huge oO wiring contractors and appli 
' 


but the results being 


But, my subject tha here t quantities of transformers, light 


} 1} 


iscuss today is entitled “Sales anc uulbs, radios, irons, refrigerators obtained by successful electric ser 
rvice to the Rural Areas.’ } ranges, washing machines, home vice organizations in serving these 
forgive me for not g right ers, water pumps, milk coolers parsely settled areas, clearly indi 
ind many other electrical devices Ci hat se problems can be 
all contributing to making life more 

nfortable and for rura In every suburban community ad 
, we can generally 

appliance dealers 

iy as 8 to 10 sucl 
uund today in some 
far too many for 
aké€ a decent living 

ippliances al ne 

there are only twe 
ilers in a suburban 

s very tough be 

not have 
and your 
he good 

this num 


3 de ale Ts Cannot 


lealers do not 
iles f T all ot 
have furniture 
ome other equip 
rHE FASTEST GROWING electrical market is rural; 15 years ago 10 percent 


of the farm homes had service, today over 75 percent enjoy its benefits. REA ut, lets just ippose that one o 


‘ » diaeten ] 
photo ct depends on appliances 


sR ELECTRICAL WHOLESALING January, 1950 





VALUABLE leads can be secured during the service operation, for it gives the 


serviceman time to check condition of other appliances 


large and small, for his 
had 


about his 


principal 
think 
possibili 
after the farm and cross 


income Then better 


seriously sales 


ties and get 


roads business, too. In most cases 
today he may be surprised to find 
that within 25 miles of his store are 
1.000 otter 


farm families that 


lucrative market than 


over 


a mud more 


find in town 


could possibly 


In town he is competing with the 


hardware merchant who has appli 
ances for sale, the furniture dealer 


plus the large city de partment stores 


and possibly the drug stores 


station also display electrica 


filling 


appliances. All of them have their 


friends who will buy from them re 


yardless ot how aggressive our ap 


dealer is, but in the farm 


there it 


really ck 


pliance 
is different he cat 


something there if he 


areas 
poe ‘ 
about serving this farm market right 

He has to plan his sales campaigns 
into the rural areas even more thor 
oughly than any previous 
What are some of the 


that he will have to do to 


activities 
In town 
things 


this farm mar 


capture his share of 
Push ; il Well, there 
Those 


gotten 


ket ? 
aren't many out on our farms 
bell 


out there yet, 


door salesmen haven't 


either 
The appliance dealer that we are 
talking about has to do a lot mor 


than jump in his car or truck 


just 
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Westinghouse photo. 


first house out of 
town, if he wants to get this busi 
He has a few $64 questions t 


answer first, and these are the prob 


ind stop at the 
ness 


lems spoke ot 


First: Is his organization set u 


1 
t 
so that he can leave his shop day in 


and day out—getting to those farms 
right 
this job li 


how 


or will he be able to get the 


kind of salesmen to at 


he does get a salesman, mucl 


lrawing account 
commission 1 he 


vasoiune expense 


willing te 


have t« yet 
d paid 


I 
for their experience but t get 


ul many dealers have 


capitalize on it because *y did 
; 


not keep their salesmen |} ippy. (200d 


salesmen are in great demand, espe 


] | 
vy iw rural areas—so looking 


¢ who 18 


Service {Irganization 


milies like to buy fron 
dealers bec 


expect etter trom them 
had 


an I ren 


service 


Cherefore our dealer better 
ask himself the question, **¢ 


der A-] 


ances that I sell 10, 15 


all those appli 


service o1 
or 30 miles 
irom my store 

With 1\ vice man, this 


poses a real because sone 


rural trips ma this service 
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POWER transmission lines mark elec- 
trical progress in rural areas 


man out for 
costs money 
Even installatior 
from town tal 
s as long as 

awa\ In town 
and service pre blem 

Third: Selection 


Many 


concern 


t cover 
plans 
\s a 


1 
lose money 


whnen 


result, 


trom their home 
lose a very valuable 


they extend thei 


One of the best 
hat swings many 


nd 


rural far 


Ind rou 


with 








PROMPT SERVICE on appliances is what the farmer expects and must have if 


they are to help him secure greater productivity, more leisure 


m 

dat 
areas 

ustomers they 
rates, ar 
] 


and 


saturation 


ooking at maps from k 


edge of trade areas, he deter 


number of nules fron 


thie 
could profitably Sse 
then he concel 


alla 


lvertises 

read by 

i€ radi 

Lie gets to know the « 
1¢ demonst 


sé 


power suppilers and cooper! 


1 


cre iii¢ 


He 


of the 
ire my] 

he rura 
mportant 


Pliose 


best in servi 


electri 


powe 


number 


apphance 


in 
t inter 


rvice people ( 


mare 


up as they are, can help solve the 
problems the suppliers, 
ontractors, and appliance dealers 1n 


to power 


suburban areas and 
1 - 


those outlying 
en in remote rural areas, hundreds 


trom vour V How can 


ell, 
1 there 
you more than | 


miles 


cit 
I 


this be done \\ 


can point to 


ane are others 


|] 


one example 


Central | In 


accomplished much 1 


ectric 


her the industry peo 
ple from outside of Minneapolis and 
Paul Phe 


pliers applance 


St have sup 


power 
distributors, wiring 
d dealers in their or 


Minnesota, Nortl 


lakota and \Visconsin 


rs an 


contract 
rom 

Industries league 
better, 
programs all of 
iddition, the 
benefiting through 


promote 
in 


mn 


ith city dealers, 


suppliers 


t 
Central Electrical Indus 


need al l 


wer 
therefore is 

id strides in being helpful 
ader gr i association 


ip oO 

hout 

Clation representatives 

Rocky Mountain 
and Nebraska 

could tel 


ings they 


from. the 
Chet 


now! uncil 


mines you of ot the tl are 
te d ‘ wr their areas to help the 


ll 
itrat 


etter job in rural as 


trom 
the job 


service 


coordination 
, ssociations 


better sales and 


1» 

es 
nterest 

oun 


goodness 


ratiol } 1 
rapidly mak 


folks to 


ngs that we left 


are 


T ural 


tor 


nstrations i Se ? ; 


conveniences and 


makes 
es that mean much 


1 income to 


in Bi 


ortant 
] miar®r 
't that 


ce 


imager 
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Lighting Market Study Points Way 
ToPlannedLightingSales Program 


Education of the public to the full benefits of 


Planned Lighting is the first step in its local pro- 


motion; this and many other guides for the sales- 


man have been uncovered in the current Indian- 


apolis survey and test program 


By S. B. Williams* 








HE advantages of Planned 
Lighting to the customer can be 
fully capitalized by the indus 

try when—and only when—electrical 

wholesale distributors, electrical con 
tractors, manufacturers and electri 
cal power companies work togethe: 

\ unified effort by these groups, 
all with a tremendous stake in light 
ing can successfully deliver the 
promised benefits of Planned Light 
ing to the consumers and actual 
financial benefits at the local level 
to all members of the electrical in 
dustry. 

Just what it takes to get the ele: 
trical industry in any city to work 
together to sell Planned Lighting 1s 
now the object of a program estab 
lished by the Industrial and Com 
mercial Lighting Equipment Section 
of the National Electrical Manuta 
turers Association 

Indianapolis was selected by the 
committee as the test city for it car 
be well classified as the averags 
Here the Electric 
League of Indianapolis is conducting 


American city 


the program for a period of one yeat 
starting October 1, 1949, in order to 
study methods for marketing relight 


ing in commercal and industria 
establishments in accordance witl 
the National Planned 
vyram 
\nalysis ot nationa 
lighting sales in relation to 
the Indianapolis area showed 
to be very close to the national aver 


l about only 


age, being etter by 
percent 

In arriving at this conclusion 
base period running from January | 
1948, through June 30, 1949, wa: 
used and this same base period s 
the one against which all final results 
will be figured 

\lthough the test campaign was 
NEMA committee 
sole responsibility for its conduct 

Electric agu ol 
NEMA will act only 


in an advisory capacity 


initiated by the 


rests with the 
Indianapolis 
upon request, 
ind review the progress of the cam 
paign trom time to time. Only 
having the responsibility fall on the 
local group is it felt that a fair test 
can be made 

Briefly the full responsibilities 
the league are 

1. Toconduct for one year a mar 


keting research program in the fields 
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TABLE | 
Identification of Types of 
Establishments 


(Note to wholesale distributors’ sales- 
men: Better check your records now 
and make sure al! these possible cus 
tomers in your territory are on them.) 


SALES 
Drug Stores 
Grocery Stores 
Bakeries 
Confectionery Stores 
Department Stores 
Variety Stores 
Hardware Stores 
Furniture Stores 
Appliance Stores 
Specialty Shops (Jewelry, Shoes 
Clothing, etc.) 
Automobile Salesrooms 
Automobile Sales and Parking Lots 
Automobile Repair Shops and Park 
ing Garages 
Filling Stations 
Service Shops (Cleaning, Pressing 
Shoe Shine, etc.) 
Beauty and Barber Shops 
Other Retail Outlets 


Places of Recreation, Amuse- 
ment and Other Congregations 
Theatres 
Lodge and Assembly Halls 
Restaurants 
Hotels 
Hospitals 
Taverns 
Sandwich Shops 
ice Cream Parlors 
Pool Rooms 
Funeral Parlors 
Churches 
Apartment Buildings (public sec 
tions only) 


Banks, Professional Offices, etc. 
Banks 
Genera! Offices 
Professional Offices 
Office Buildings 


Smaller Manufacturers, 
Warehouses, etc. 
Smaller Industries 
Warehouses 

Coal Yards 
Greenhouses 
Schools 
Grade 
High Schools 
Colleges 
Private Schools 











ial and industrial hght 


raise enough funds locally 


forth this program 
out various 

s market 

ecure full indu 


} 
checr 


could be made as the program ad Sales establishments 


vanced Places of recreation 
This 


mount ol 


brought to light an ent and congregation 
data 

and industrial lighting proving, 

1 tl a doubt, that a 


of effort has to be made 


amazing 1 


about commercial Banks, professional offices 


be Small lanutac turing ware 


yon e shadow of housing 
at deal 
mote and inere he use ol : able | for Identification 


Lighting 


report per electrical Vholesate 


NEMA ec 


full-time director 1s in 


t 


t ] 
oO tine 


minittee to electrical « 


ontractors, to € 1 ng fixtures now in use have 
ce the end of Worl 
equipment Val | nd : 4 ipproximately 
research three-quarters were fluorescent and 


ower companies and to mant 


f the program in | facturers of ighting 
l is re verywhere, the results of 


sponstb 


in this average American city poin P irter were incandescent 


sut the tremendous needs for educa 


Test Area Surveyed 


tional work and closer cooperation Lighting Levels Measured 
In all probability, these findings cat 


be 


Prior to th 


1¢ start of the campaign 


an exhaustive program of research uplicated in any American city 
. intensity meas 


was undertaken in the Indianapolis For purposes of simplification the 
rout out all the facts 
} 


\ 1 1 j 


wit Whict lensed 


oe locations within the 
and types of establishments were cor , 
Vari establishments 
into hve groups Se oe r 4} 

per ( I ! I tl 


comparisons 
1 e Status ot 


determine 


tential 


> survey Was 





TABLE I engineering 
LEVEL OF LIGHTING INTENSITY IN SELECTED LOCATIONS 
WITHIN THE TYPES OF ESTABLISHMENTS 

Small 


Manu 


of whicl 
yot-candles 
46 
for 


Recreation | 
reading ot 


unted 


and read 


Meter 
Reading 


Congrega- Banks 
Offices facturers Schools 
(1) {2} (3) (4) (5) 
Less than 10 29% 45% 33% 34° 21% 
11-20 24 25 26 28 30 
21-30 23 18 24 it 14 19 I l tv] ot areas 
31-45 12 - ] \4 21 10 footeandles 
46 and over 12 4 13 14 9 nd rabl r one-half 


Sales tion, efc Total 


were 


total 


36%, I ot s _ | ootcandles 
26 | in the 
one 


were 


Total 100°, 100 


100%, 


100%, 
Readings were taken as follows 

(1) 
(2) 
(3) 


Sales, dispiay, dressing and fitting rooms 
Sales, Production 
Office areas 

(4) Production areas 
(5) Auditorium, Office and Library 


In all areas measured the /.E.S 


counter, cash register areas 


that lies ahead 
11 ' : 
Classrooms L Able I] Level 


recommended practice is 50 foot-candles 








TABLE Ill 
ANALYSIS OF FLOOR AREA REQUIRING LIGHTING AND NUMBER 
OF FIXTURES PER THOUSAND SQUARE FEET OF FLOOR AREA 


> Fixtures Fixtures per 


Per Estab. 1000 Sq. Ft 


Total 
Sq. Ft 
(000) 
18,600 
24,600 
8,200 
34,600 


> Estab 


9.8 
6.5 
7.1 
3.2 
8.4 


38.6 6.1 


6,902 
2,428 
2,427 
etc 2,053 


210 


26.6 
46.3 
23.7 
54.4 
128.9 


Seales 
Recreation, (¢ etc 
Banks, Offices 
Smal! Mfrs 
Sc hoo s 


ongregation 


etc 


14,020 
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were tollowed by banks and of.ices 
7.1; recreation and congregation 
areas, 6.5; and small manufacturers 
with 3.2. (See Table III.) 
Of these 63.7 
were incandescent and 36.3 percent 
were fluorescent with the breakdown 


fixtures percent 


as follows 


Type of Establishment Inc 


39.5% 
87.5 
63.7 
65.3 
82.2 


Sales 
Recreation, congregation 
Banks, offices, etc. 

Small mfgrs. 


Schools 


63.7% 


Lighting Benefits Expected 


Those establishments which had 


installed fixtures during the postwar 
better 


more and 


better 


peri d spec ified 


illumination and appearance 


as the benefits most desired from 
their investment Table IV) 


\pparently they have been extreme 


{ See 


ly well-satisfied that these goals have 


attained for 8&9 said 


that the benefits expected were full 


been percent 
realized; 10 percent were partially 


realized and only 1 percent were not 


realized at all 
The Lighting Task Ahead 


Che lighting industry has still not 
its most 


and that is the 


performed one of important 


tunctions giving of 


advice to the user as 


how he should lay out his lighting 


ould 


prospective 


installation and just what he sl 
expect from it 
The 


Planned 


whole su selling 


Lighting 

these two factors 
When the survey 

that in purchases of lig] 


made in the last few vears some 2¢ 


percent of the buyers have consulted 


with no one, and only 20 percent 


have been in touch with either a1 


architect, lighting engineer, fixture 


manufacturer, wholesaler or public 
is a rather sad commentary 
date 


that electrical contractors 


utility, it 
on the educational j¢b done to 
It is true 
been consulted to a certain de 
regarding the type and caliber 
lighting job to be expected but 

even here a figure of 38 percent is 
actual break 


views 18 aS fol 


exceedingly low. The 


down based on inter 


lows 
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TABLE IV 
BENEFITS EXPECTED FROM NEW FIXTURES BY POSTWAR 
PURCHASERS 


Type of Establishment 


Places of 
Recreation, 
Congre- 
Soles 
Better appearance of 
58% S/o 
Vi 6 


establishment 

More sales 

Better display of mer 
chandise 

Improved working 
conditions 

More (better) 
illumination 72 

Other*** 14 


Total 199%," 187%* 


gation, etc. Offices, etc. Mirs., efc 


Smal! 


Banks 


Schools 


4%, 


59 


67 
15 


ve 
182% 


*Total exceeds 100°, because of multiple answers 


**Primarily “employee good-will’ 
***Such as: Less heot— 
More efficient— 
Reduce cost— 
Sofety 





They consulted: 


No One 

Architects 

Electrical Contractors 

General Contractors 

Lighting Engineers 

Interior Decorators 

Fixture Manufacturers 

Electrical Jobbers 

Public Utilities 

Friends or business acquaintances 


Others* 


Total** 
*Such as 
Department Store 
Electric Supply Store 
Building Electrician 
**Total exceeds 1!00% 
antwers 


because of multiple 


lhere is one point that 1s extreme 
ly apparent in analyzing this section 
of the survey 


the whole problem ol 
loing a good job of selling, promot 
ing and merchandising lighting 1s 1n 
bringing the public to recognize their 
need tor better lighting 
It is a definite challen 
entire lighting industt 
yf the total market in the In 
area 58 percent think that 


that « 
dianapolis 
their present lighting 
uite ad and entirely 

This in face of the findings that 
mly Y percent ol the meter readings 


installation 1s 


equate satisfac 


showed 46 footcandles and over 
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Improve 
hetter app 
reasons ! 


Yeti 


readily aw: 


fixtures 
are not 
vantages ot better 
reasons why they 
ter hxtures 
Signity 

chase 

| rom this fir 
the commercial and 
g market 


city 


mn 


Subseque nt material 


program continues plus 


upon Its ce mopleti I 


should « 


to help wholesal 


} 


men in Charting 


1 
ul course ot t 














It’s no stretch of the imagination, rather, robust realism to call our past half 
century a Miracle —U.S.A. 

America has set an amazing record of progress in 50 years— but a moment in 
the history of civilization. A record unequalled by any other political or economic 
system. 

Merely by broad brush strokes, we can all visualize this miracle. Remember the 
crystal set, the hand-cranked car, the biplane? A far cry frora our FM radio, tele- 
vision, hydro-matic drive and supersonic planes. 

And here’s another phase of the miracle that went hand-in-hand with these and 
the myriad of intertwined technological advances — ranging from the radio telephone 
and Bakelite to the X-ray tube and teletype . .. and to atomic energy and its un- 


told potentialities. 


-© Since 1900 we have increased our supply of machine power 44 times. 
“*’ Since 1900 we have more than doubled the output each of us produces for 
every hour we work. 
Since 1900 we have increased our annual income from less than $2400 per 
household to about $4000 (in dollars of the same purchasing power), yet... 
Since 1900 we have cut 18 hours from our average work week —equivalent to 
two present average workdays. 

How did we do it? The basic cause for this composite miracle has been the 
release of human energy through FREEDOM, COMPETITION and OPPORTU- 
NITY. And one of the most important results is the fact that more people are able 
to enjoy the products of this free energy than in any other system the world has 


ever known 


THIS IS THE MIRACLE OF AMERICA it’s only beginning to unfold. 


Published in the public interest by: 


McGraw-Hill Publications 





ELECTRICAL WHOLESALING—January. 1950 





Increased Sales And Profits 


In The Palm Of Your Hand 


YOUR MARKET PATTERN FOR 1950 


By Arthur W. Hooper 
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Estimated Private New Construction Activity in 1950 
(Based on Dep't. of Commerce and Dep't. of Labor Estimates) 
(In Billions of Dollars) 


PRIVATE CONSTRUCTION 





Residentiol 
Public Utility 
Other Non-Residentiol | 


Stores, Restaurants, ond Goroges " 
Estimated New Construction 


industrial Total Privote - df 3,/00 


j 

| 

Farm Construction | 
8 


Wore houses, Offices, etc 


| 2 3 4a 
(Billions of Dollars) 
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Highlights of 
RESIDENTIAL CONSTRUCTION 
The anticipated 900,000 homes that 
will be started in 1950 wil! require a 
minimum of— 

500,000,000 ft. of 14-2 cable 
31,500,000 ft. of 14-3 cable 
75,500,000 connectors 
13,500,000 boxes 
108,000,000 straps 

ubli 1 I 1 9,900,000 plaster covers 

pes will probably amount to abou 22,500,000 switch boxes 
Ii doll 1 195 13,500,000 ceiling box supports 
22,500,000 switchbox supports 
9,900,000 duplex recept. & plates 
10,800,000 S.P. switches 
1,800,000 3w switches 
12,600,000 switch plates 
2,700,000 4-in. recept. covers 
900,000 30-amp. fused switches 
72,000,000 ft. bel! wire duplex 
18,000,000 stap/es 
: - 1,800,000 push buttons 
on s in 1950 906,000 comb. bel! & buzzers 
€ xpendit ires at a continued 900.000 transformers 
1 are also expected for the 13,500,000 ceiling lights 
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INDUSTRIAL RURAL MARKET 


CONSTRUCTION 


\ugust was down to 2 
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\lthough 








Highlights of 
INDUSTRIAL CONSTRUCTION 


Most disappointing record of the 
three main fields of construction was 
made by industria! building activity 

Construction has been dropping 
steadily in this field but might im 
prove slightly this year if builders are 
convinced that costs are on the down 


ward trend 














Highlights of 
RURAL MARKET 


Eighty-five percent of America's 
farms are now electrified 

It's a three billion dollar market for 
electrical supplies and appliances 

Declining farm prices and gradually 
decreasing help means you can sell 
farmers electrical equipment as 4 


means of producing more at less cost 
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Highlights of 
TELEVISION MARKET 


The wonder product of the modern 


world 
Aft least three million receivers wi! 
be sold in 1950 
As this youthful industry grows 
older, the problems in distribution and 


servicing will become more settled 
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REGIONAL OUTLOOK... 
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and quickly « hey are aroused 


Highlights of New England has slipped and will 
NEW ENGLAND ontinue to slip unless its citizens vf ich mont 
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it During the first eight months of 
1949. the Middle Atlantic region re- 
ported 75,792 new urban dwelling 


units authorized Actual homes 





[his is a concentrated market 
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Highlights of 
EAST NORTH CENTRAL by tl Reserve 
This, the leading industrial center 50,000 popula 
of the nation, could ring up a new rec ! 
ord in the wholesaling of electrical 
products. 

The East North Central territory has 
the potentialities 

But a series of labor strikes in this 
manufacturing center could cut the 
salesman's sales volume below last 1949 Performance 
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Highlights of 
WEST NORTH CENTRAL 


For ten years the West North Cen- 
tral region has been “riding high” 
with incomes far above the national 
average 

Although farm prices are now de 
clining, the income gains made before 
1949 continue to make this region a 
good market for the wide-awake sales- 


man 
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Highlights of 
SOUTH ATLANTIC 

Industrial growth—rising income 
ncreasing population—the trend is 
toward the south and west 

The South Atlantic offers a diversi 
fied market today with industrial cen 
ters, large farm districts and growing 
cities 

The year 1950 should be a better 
year than 1949 for salesmen selling 


the South Atlantic area 
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big fact 
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} 


the 
{ has 


S. Since that time this area 
been gaining at a rate faster than the 
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Highlights of 
EAST SOUTH CENTRAL 


One of the fastest growing indus 
trial areas in the nation 

The new manufacturing centers 
springing up are demanding more at 
tention by salesmen formerly serving 
rural areas 

The year 1950 should be about as 
good as 1949 for the electrical supply 


salesman 
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Highlights of 

WEST SOUTH CENTRAL 

Once a slow region compared to the 
others, the West South Central sud- 
denly soared to record heights during 
the war. 

Today it is slipping slightly due to 
the extremely high level maintained 
from 1942-44 

But, there is no doubt about it— 
most of the wartime gains will stay 
with this area. 

1950 should be as good as last year 


for the salesman 
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the other eight trading areas, the MOUNTAIN 
West South Central region was sixtl 
in the wholesaling of electrical goods 

The West South Central area has 
gained about 2.6 percent in popula 
tion since the last census (1940 
iccording to estimates made by the 
l'. S. Bureau of Census. The area 
today has a population of about 13.5 
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mon 


Per capita income has 


e average for the natior 


accordin 


11 


Performance 


029: Louisiana, $1,002 
tal income payments al 
, \\ . Montana Idaho 
heen increasing in the West 1 Wyoming Colorado 
: New Mexico Arizona 
Central district at a h r rate that Utah Nevade 
he average for tl 


reent 


rized during the 





Highlights of 
MOUNTAIN REGION 


The Mountain region is part of the 
West—and the trend of income, popu 
lation and industry is to the south 
and west. 

Overshadowed by the three great 
Pacific Coast states in expansion ac 
tivities, the Mountain area will gradu- 
ally become more and more important 
as a marketing area 

Rural sales will be the big market 


for salesmen in 1950 
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FHROUGH its ability to blend in with structural patterns, interior—fulfilling practical lighting needs in such a manner 
module lighting equipment can become an integral part of an that the sense of beauty dominates. Mitchell Mfg. Co. photo 


Old In Nature—New In Lighting: 


Module And Module Systems 


When you sell module lighting equipment you are presenting 
to your customers a lighting system that takes its cue from 
the construction of all matter from atoms to stars, a new 


application of a technique that is as old as the world 


By Matthew Luckiesh, M cohehuai 
D.Se., D.E. ayes 


Director, Lighting Research Laboratory 
General Electric Company 
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tructural engineet 1 variety of de 
‘Module of honeycomb is a perfect ex agers and others et gaged in buile 
ample of efficient construction.” ing and bheautifving material civili 
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FITTED together, harmonious modules provide adequate light light for the visual sense and patterns of light for the esthetic 
and proper lighting in a decorative manner; thus furnishing sense. Mitchell Mfg. Co. photo 


-fe, + 


* 


= ~ 


“Entire faces of pyramids could be 


built of a few standardized modules. 





FLENIBILITY of module system is such that from a few simple modules a 
variety of lighting needs can be readily satisfied. Mitchell Mfg. Co. photo 
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‘Tiles are modules of size, shape and 
color. 


PROVIDING proper lighting at point of sale with regard to color harmony and in- 
tensity is a task well done by a module lighting system. 


Electro Mfg. Corp. photo 


UTILITARIAN—as well as eye-pleasing—lighting can be obtained from modules 
which conform with ceiling or structural patterns 


The Edwin F. Guth Co. photo 


—_—— 
——— 


MODULES of light—consisting of straight lines and 
man’s habit of building 


square corners 
rectangular buildings and interiors 


satisfy 
G. E. photo 
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PATTERNED lighting obtained through modules can result VARIETY of lighting patterns—from simple to complex 
in better display of merchandise. Leader Electric Co. photo can be produced with modules Mitchell Mfg. Co. photo 


i patter 


er contro 


‘Bricks are measured and standardized 


units of construction—modules 


entire universe 


inevitable 
mntré duc ed into 
practical 1 Hex in het acticability 


ighting itl w modul i us s necessary 


ther 
lighting 
tr jorhiet 
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ews Notes from N.A.E.D. 


By Alfred Byers 


Assistant Managing Director and Secretary 
National Association of Electrical Distributors 





MID-CENTURY YEAR— Tul 
A HIGHLIGHT YEAR FOR N.A.E.D. =r 

New activities being contemplated — during 
ind several others in the process ot wares 
development for final presentatio: 


vill alone assure the mid-century vided consi ible opportt 


igenda I neetings has 


nity 
ear of 1950 being an important constructive d i urrent 


liscussior ‘ 
highlight and milestone in the pat problems in those fields of 
of progress along which N trv The associatio 
through the means 
ears be published by 


iS Deel 


will be supplied 
extremely active basi 
Association headquarters 
Hleadquarters sta 
has been operating und 


pressure for some time, but tt 


at 
vith the addition to the staff of Philiy 


sion meets on |: 


Pritchard as special representative ictive Committ 


and the arrangements which Mana 

ing Director Pyle has 

made with N.A.E.D.’'s past pre 

iy PCa gh qa ea af Se - FAN & VENTILATING COMMITTEE & MERS. 
DISCUSS PROBLEMS AND 1950 OUTLOOK 


on temporarily as a consult 


IVItIes IT issociati 


Sit 1, 
upp 


ommiuttee an 
Ve been 
increased experience 
ich has been required sToundw« rk 


ind me has been so successfull ‘ald now Tor 


wccomplished the arrangements ng sales prot 
ich Mr. Pyle has concluded 
muttee otf 
very active 
its chairman 
JANUARY ACTIVITIES proposed this 
Che committees cove ring Major has been 


\pphances; Radio, Television and Electric fou ares Section 
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HOW TO SIMPLIFY 


YOUR TRANSFORMER 
BUYING AND SELLING 


One order, one shipment, one invoice, one payment; 


that’s how your transformer buying and selling can be 
simplified when you stock Acme Electric transformers 


and ballasts. 

Acme transformers for luminous tube signs, fluores 
cent lighting fixtures, voltage regulation, industrial 
power distribution and many other specialized fields, 
offer opportunities to build a highly profitable supply 
business 

Acme Electric transformers are engineered to high 
quality standards and better than average performance 


This means that your customers wil well satisfied 


LUMINOUS TUBE TRANSFORMERS 
STEP-DOWN TRANSFORMERS 


Eight practical styles for outdoor, indoor and win 
low hanging applications nm ratings from 2000 FLUORESCENT LAMP 
volts to 15000 volts secondary. Among “‘Neon For transforming a 200 240 input voltage t 
sign men Acme transformers are “First Choice BALLASTS 115 volts 50 60 cycle output available in sizes 
5 000 watts. Ask for Catalog SD 151 
For 15 to 100 watt standard fluorescent lamp, single 
two, three or four lamp fixtures. Quick start ballasts 
for dual 40, instant start, lamp fixtures. 120 ma to 
450 ma ballasts for slim type lamps. Cold Cathode 
ballasts for 72” and 96” tubes 


BELL RINGING, CHIME, SIGNALLING 
TRANSFORMERS 
These be nging and chime transformers are built VOLTROL AIR COOLED TRANSFORMERS 


ible-free performance. Their higt 
mstruction includes silicon steel lamina A specialty product iseful in laboratories or A profitable line 


i tr lat Available in steel wherever electrical equipment is designed, tested sizes 1 10 KVA to 50 KVA, single phase, primary 


ry supply house. Built in 
ions, high 
foot mounting or ver itlet be late. Signa produced. Provides a stepless control of voltage voltages of 230 460 or 575 volts. Sizes 1 


A cay from 0 to 135 volts. Built in portable and pane! KVA available in 2300 volt primary. Bulletin 160 


ling transformers av 
aities. Bulletin t 1 mounting types gives detailed specifications 


A ei M E é L é Cc T R | C e oO R Pp oO R AT | oO N Acme Electric manufactures Luminous Tube Transformers —Fiuores- 


cent Lomp Ballasts—Cold Cathode Lighting Transformers and Bal- 

671 Water Street Cuba, N.Y. lasts —Mercury Vapor Lighting Transformers —Radio and Television 
Transformers —Electronic Transformers —Door Bell, Chime and Sig- 
nalling Transformers — Safety Transformers — Voltage Regulating 
Transtormers—Step Down Transformers—Contro! Transformers — 
Warp-stop Transformers — Air Cooled Power Transformers 


IN CANADA: ACME ELECTRIC (CANADA) LTD 
824 Notre Dome St., West Montreal, Que 
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i from page 85 


of those manufacturers. He stated 
that the association will gladly lend 
its assistance in bringing about like 
improvements in cooperation witl 
fan and ventilating manufacturers 

1950 should be a good year if dis 
tributors will do a good sales job 
lhe great increase in public interest 
n better 


work was believed to be a great asset 


ventilating at home and at 


in building sales volume. It was de 
clared by manufacturers that for the 
effort 


should be constructively spread over 


greatest sales volume, sales 
the entire fan and ventilating prod 
uct field effort to 


specialized selling of only a few types 


Confining sales 


would, in the opinion of manufac 


turers, not produce a sales volume 
proportionate to the opportunities in 
the fan field both 
from the standpoints of the various 


product types available and the pub 


and ventilating 


lic’s greatly increased demand for 
better ventilating 


PLANNING COMMITTEE 
HOLD SEVENTEENTH FORUM 


Another N.A.E.D 
recorded last month when 
Metz, 


Committee 


highlight 
Herbert 
Planning 


Was 


chairman of the 
conducted IS 17tl 
occasior 


Forum. The guests on t 


vere the editors of 1 
MeGraw-Hil publications 
ul thes Keb 
itors 

hosts were {J 

, editor of this publication, 
the Mectsraw-Hill Publishing 
o. who entertained the Committe 
and the 


Che discussion 


editor guests at luncheon 


which followed cov 
factors 


ered numerous economic 


iffecting the trend of 
i} plication these 


) which business in 1950 might 
€ ex a result 


ery th uy 
N.A.E.D 
1 


etailed report of the 


pected to tori is 
ht provoki 

' 
members 
receive a meet 


ing. It is believed they will find in it 


much of value in planning for 1950 
thanks to McGraw-Hill’s editors and 
to Mr. Metz’s 


manner ot 


cheerful and adroit 
extracting information 


from participants in his forums 


: 


| 
| 
| 
| 
| 
| 
| 
Rie 
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THE SALESMAN 


It has been said that salesmen are a big problem to 
their bosses, their customers and their wives, to con 
servative credit managers, to hotels, and sometimes 
to each other. 

Individually and collectively they are cussed and 
discussed in sales meetings, conventions, behind 
closed doors, in bathrooms, barrooms, and under 
one’s breath from as many angles and with about 
the same fervor as the daily headlines of the Square 
Deal. 

They make more noise and mistakes, create more 
cheer, correct more errors, adjust more differences, 
cause more divorces, spread more gossip, explain 
more discrepancies, hear more grievances, pacify 
more belligerents, and waste more time under high 
pressure without losing their temper, than any class 
we know, including ministers. 

They live in hotels, cabs and tents, on trains, 
buses and park benches, eat all kinds of food, drink 
all kinds of liquids, good and bad, sleep before, dur 
ing and after business with no more schedule than 
the weather bureau and little, if any, effect on the 
public health. 

And yet salesmen are a power in society and in 
the public economy. In many ways they are un 
doubtedly a tribute unto themselves. They draw 
and spend more money with less effort and with less 
return than any other group in business. They come 
at the most inopportune time, under the slightest 
pretext, stay longer under more opposition, ask 
more personal questions, make more comment, put 
take 
granted under greater resistance, than any group 
or body including the U. S. Army. 

They introduce more new goods, dispose of more 
old Zoe rds, load more freight cars, unload more ships, 
build more factories, start more new business, and 
write more debit and credits in our ledgers than all 
other people in America. 

Yes, brother, you said it. With all their faults, 
they keep the wheels of commerce turning and the 


up with more inconveniences, more tor 


currents of human emotions running. More cannot 
be said of any man. Be careful 


SALESMAN, lest you flatter him 


whom you call 


{\ywonymous 


| 


| 


Oo 


| 


| 
| 
| 
| 
| 
| 
| 
| 
| 


| 
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PAT | E HANGING and~’ 
FASTENING DEVICES 
OFFER 3-WAY ADVANTAGES 
FOR YOU 


Known for QUALITY 
and VERSATILITY 


ist can't pull loose so it's only 
have become known and 
around the trade. Their 
uses make them a must 

on every job 


Paine Devices ju 
natural they 
respected 


many 


Clearly marked 
packages for 
QUICK HANDLING 


Fig. 4S 
Self-Selling 
MERCHANDISER 


these conven 
ient display merchandisers 
ind watch your impulse 
sales climb. They take up 
ittle room on, your counter 

t are a big addition to 


Make use of 


WRITE for CALATOE? 
and NEW PRICES 


The PAINE CO. 2379 Carroll Ave., Chicago 12, Ill 


Offices in Principal Cities 


The Best Craftsmen Always Take pAINE's 


joined General 
ear as commercial en 
National Lamp Works 
was transferred 
Lamp Work 


1Y14 


nanager of manu 
n 1927 trans ferre¢ 
He was 
Lamp Depart 
ted vice presi 
Jan. 1, 1945 
Kewley, who had 
e 1934 


name 


Matthew Luckiesh 


N. H. Boynton 
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announced by Fred F. Harroff, manager 
t G.E.’s Lamp Department 
\ , , : . 
Widely own throughout the electrica 


isiness, and especially in the lighting 


field, Mr. Boynton for 16 years was a 


sales manager of the Lamp Department 
and has been active in lamp sales activi- 
ties since 1912 

of Minneapolis, Mint e re 
l 1 rublic 


azo. He attence 


ned the engineering section 
National Lamp Works, which later 
vecame part of the present G.E. Lamp 
Department. He became assistant mat 
ager of National's publicity department 
and from 1912 to 1918 served as manager 

ot that department 
From 1918 to 1926, Mr. Boynton was 
National Lamp Works 


overing Ohio and 


Manager 
s and later as general sales 
the period from 1927 to 193¢ 
ton became a sales manager 
1931 and held that position until he was 
named to the administrative division as 
sales sultant in 1947 


Adequate Wiring Meeting 
To Be Held In St. Louis 


\ workshop study of the St. Louis 
late wiring program will be a fea 

t the 1950 Adequate Wiring Con 

to + 


} ; 
10th ana 


( 1 held February 
he Statler Hotel in St. Louis 
announced recently 
Reportedly the first study of its kind 
oftered to adequate wiring leaders 
tional meeting, the workshop wil 
entire first day of the « 
pportunity t 
very pnase¢ 
wiring activity 
the “ rksl uu t 
hristine, secretary-manager 
s Board of Trade. He will 
1 local groups work t 
n their objectives 


} 


ve made 








uad Gymnasium 
Lighting Units 


Known for its light- 
ing excellence and 
for its ability to 
withstand the 
shocks and rough 
treatment encount- 
ered in gymnasi- 
ums. Ideal also for 
assembly halls, roll- 
er and ice skating 
rinks, armories, etc. 


Features that will do a 
big selling job for you 


1. Design improved to establish new efficiency — 2. 
Serviced from above or below ceiling — 3. Detachable 
porcelain enameled reflector — 4. Angle iron plaster 
ring — 5. Adjustable for variable ceiling thickness — 
6. Dust tight glass cover — 7. Heavy wire guard — 8. 
Tops in appearance. 


In designing this unit we have taken into consideration 
every requirement to insure highest quality in all re- 
spects. Here is a unit that you will find meets the 
approval of those looking for the very finest in gym- 
nasium lighting. QUAD engineering here again is your 
assurance of good business. 


Reflector is steel, porcelain enameled and is removable 
from the cast aluminum socket fitting. The latter is 
tapped at side for !/2-inch connectors for rigid or flex- 
ible conduit. All units are complete with heavy tinned 
wire guard and may be ordered with or without glass 
covers. Also included are necessary nuts and bolts for 
attaching to ceilings of various thickness up to three 
inch maximums. 


QUADRANGLE MANUFACTURING COMPANY 


32 S. Peoria Street Chicago 7, Illinois 
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The man on the pole 
will tell you- 


KLEINS 


Since 1857 


I 


If you know linemen, you know they want the finest in quality 
when it comes to equipment. Not only does their job depend on 
it—many times their lives do 

It is the reputation of nearly a century in designing and manu 
facturing the finest in linemen’s equipment that has won Klein its 
position of preference with linemen and electricians everywhere 

It is easy to make equipment that looks like Kleins. It takes 
years of experience plus extensive manufacturing facilities to 
make equipment that performs like Kleins 

Today you are assured prompt delivery on all Klein products 
Be sure your pliers, climber straps, safety belts and other items 
carry the Klein trade-mark—famous for quality “since 1857.” 


ASK YOUR SUPPLIER 
Foreign Distributor 


International Standard Electric Corp., New York 


The Klein Pocket Tool Guide showing the 
Alem line and containing useful tool infor- 


mation will be mailed on request 


eM LE IN=o 


Kessler, secretary- 


Electrica 


meeting 
17th were 
delegates 


Associa 


Retail Group To Launch 
Fair Trade Test Program 


lead 


Na 


Mobile Lighting Clinies 
Will Travel The Country 
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tered the trade a complete ‘lighting 
vackage’ which includes the full coopera 
tion and coordination of 
the lighting industry. 


“Each 


all branches of 


of the traveling clinics will have 
ts complete demonstration equipment as 
well as suitable arrangements for show- 
ing the large number of fixtures involved 
1 portraying the 


the 


equipments ft 


various lighti 


> W. ¢ srowr 


lications,” accord 


Manager of (« ra 
Lamp Department's engineering 
A lightir 
! 


accompany ac ci 1 


i engineer and 
ined in the various terr 
il G.E. Lamp Department light 


Some of t 


e talks and 


sented by then 


Retailer Announces Fifth 
Safety Award Competition 
NEW YORK—1 


utacturet 


fifth consecu 


REA Readies Machinery 
For Rural Phone Program 
WASHINGTO> 


na iner 
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COMPLETE 
5-LAMP 
ASSEMBLY 


USE THE AUSTIN 


ALUMINUM CLUSTER LIGHTS! 





CLUSTER 
SPLICE 


CLU-5 


Clu-s 


6 tapped holes, 2 plugged. Built-up 
center post keeps screw from wires 
Self-centering hole in post for easy 
screw insertion 


COMPLETE 
3-LAMP 
ASSEMBLY 


3 No. CLU-150 
Lamp Holders 
with CLUA-3 
Terminal Box 





2 INCH 
POLE 
FITTER 


Slip fit adapter 
for 2” pipe, with 
and 


14" close nipple 


set screw 


CLUSTER 
TERMINAL 
BOX 


For upright or 
horizontal posi 
tion—one, two 
or three lamps 
Can be used on 
top of ¢ LU-5 
splic e box for 7 
lamp combina 


thon 





WHOLESALING 


CLUSTER SPLICE BOX 
FOR 7 LAMPS 


Ams 


7 J 

\s 

* 

| ~., 

| CLU-7 
Body with 


top and 2 


drilled holes, 19 
plugged in back 


WRITE FOR INFORMATION AND PRICES 


The THE. Austin Company 


NORTHBROOK. ILLINOIS 








telephone service in rural 


THE and to cooperative, non-profit, lin 


dividend, or mutual associations.” 


Loans will not be made to individual sub 
1 
S 
h y preference to existing 


telephone = service 


WIRING DEVICE ; lr commercial oF mutual, and to 


_L tite 


HAS EVERYTHING 





rogram, simplificz 


meth 





The wiring devices shown above repre- 
sent just a few of the hundreds in our 
complete line. And it’s your line! In it, 
you have everything you need to meet 
the most complex specifications — 
quickly and easily. More than 35 dif- 
ferent classifications of wiring devices 

to choose from! In all, more than 
1800 individual, cataloged units— 
everything you need for the ultimate 


in convenience, utility and dependability. 


Branch Offices: Boston, Chicago, Dallas, Denver, 
Detroit, Los Angeles, New York, Philadelphia, San - ” 
Francisco, Syracuse RLM Standards Institute 


Re-elects Staud President 


ELAND, OHIO--Rudolph W 
bare 1 ror Sse t : —_ 7 4; 
— is ] F inf t ite today to: = ager ane ¢ 
ARBY or more information, write oO ay o: 
Catt YOUR NE 1601 Laurel Street 
ELECTRICAL enero Hartford 6, Conn 
FOR PROM 
Y levegem SERVICE 


= Hr : 


WIRING usecenial ENCLOSED 


DEVICES pivisions SWITCHES 


In Canada: Arrow-Hart & Hegemon (Canada) ltd., 
Mt. Dennis, Toronto 


THE ARROW-HART & HEGEMAN ELECTRIC COMPANY 
HARTFORD, CONNECTICUT 
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Rudolph W. Staud 


G.E. Commemorates Iron 
Drive With Distributors 


NEW 


January . 


\ 


YORK 


1950 


T ‘ ‘ 


ELECTRICAT 


WHOLESALING 


PUSH PULL 
SHLECTOR SWITCH 


THIS REVOLUTIONARY SWITCH CUTS CONTROL COSTS 
The new Arrow-Hart PUSH-PULL-SELECTOR Switch gives a single 


point of control’ for multiple-operation machines. Any combination 
of contact elements can be arranged to act in place of push 
buttons, relays and contactors — to start or stop action. Up to 16 
dial positions available. Stop or start in any position — move from 
any position on the dial to any other position without activating 
any intervening operation. Control and load circuits may be com- 
bined in as many sections as required. Each section has 2 com- 
pletely separate circuits; each can be opened or closed independ 
ently in all positions. Any combination needed can be used in 


any position 3-wire or 2-wire control 


SAVES TIME, MONEY AND VALUABLE SPACE 
Arrow-Hart PUSH-PULL-SELECTOR Switches can effect big savings in electric 


control costs. Save installation and operation time through simple, central control 
of multiple operations. Save money through lower initial costs and elimination 


of many components. Safe, foolproof operation from only one point of control 


CUSTOM BUILT TO YOUR SPECIFICATIONS 


These A-H ‘PPS’ Switches are designed to your individual specifications. Each is 
@ custom-built control. Our design, production and assembly facilities are ot your 


Jisposal to give you the finest in electrical control equipment 


TELL US YOUR CONTROL PROBLEMS give us your requirements 
and we'll design a “PPS” Switch that will give you years of economical, efficient 


and maintenance-free service 


=— meee US WRITE TODAY FOR LITERATURE 
F controts and A 1601 HAWTHORN STREET 


FOR HARTFORD 6, CONN 


PERFORMANCE 


4 THE ARROW-HART & HEGEMAN 
ARROW-HART "cu’seun 
HARTFORD 6, CONN. U.5. A. 





| 


Refrigeration Exposition 


| Draws Nearly 10.000 
: M rVaV-\¢ 4 h a 
HEAVY DUTY 2 


a 1 ed ee) 


| 


WITH 
HEAVY 
BRIDGES 
OF 
p, BRASS 


DESIGNED TO WITHSTAND TEMPORARY 


Approved by Under- 


EXTRA HEAVY OVERLOADS <1: '~-~ 


Cool .. Truly Aligned . . Maximum Use of ~ 
Brass... Adding up to Lower Power Si snivges—— 
Waste Than Ever Before! And Here’s How! 








This new heavy duty fuse incorporates many time- 
tested Monarch features. The newest, thick 
brass bridges widely separating the terminals 
from the fiber bar and made with ventilating 
holes allow maximum dissipation of any internal 
heat. 





The Monarch method of locking these bridges POSITIVE 


securely to the terminals and fiber bar, together LOCK / ff) P Reals F 
4 / ar - - Ss 
with Monarch’s positive lock construction and construc arson esign rom 


ompressed tension washers, insures permanent NS J Landers. i rary & Clark 
true alignment. . , ; ' 





. IMPROVED SERVICE PER DOLLAR INVESTED 


ss SPECIFY Manarch FOR 


WW Monarch 


eg SUPERIOR FUSErvice 


MONARCH FUSE CO., LTD. 


118 &. First Street Jamestown, N. Y. 
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Harry M. Parsons 


Realtor Group Acts On 7 ro Y Y ' 

TV Antenna Problem ‘ ‘. | 

cee see DEO-MOVE 
SYSTEM 


The formula tor Good Lighting is the combination 


of proper equipment and simple methods of main 
tenance. The Abolite Duo-Move System encourages 
regular cleaning habits because Duo-Move units 
can be cleaned and relamped quickly and safely 
without using clumsy ladders Merely a twist of the 
wrist—reflector and lamp asse mbly can be removed 
and serviced—another turn and it's back in position 

no interruption to workers no lost time. The 
Abolite Duo-Move System guarantees moximum 
itlumination with minimum service expense Write 


for the Duo-Move story today! 


THE JONES METAL PRODUCTS CO 


West Lafavette, O 


WHITER THAN WHITE 


Jol Rha = 


éghting 
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Kimberlin And Powell 
Appointed By Graybar 


FULLMAN atrohe =e it 


Economical and Efficient 


“Latrobe” Floor Boxes and Wiring Specialties offer double economy: 
through speedy installation, through dependable performance. 


they are made of quality materials, and through simplicity and 
straightforwardness of design, they make installation easy and long, 


efficient service a fact. 


NO. 252-R TWO GANG 
ADJUSTABLE FLOOR BOX 


NO. 470 “BULLDOG” 
PIPE OR CONDUIT HANGER 


This No. 252-R Two Gang Box is adjustable 


and has our No. 208 Receptacte in one section 
One Cover Pilate has Flush Brass Piug 
Sturdy and dependable for hanging pipe or con 


ther has 2° Flush Brass Plug 
duit %" and (” to steel beams up to %4" 


thick. Larger sizes for larger pipe . . . ° ’ 
Electric Equipment Show 


: } To Be Held In Milwaukee 
NO. 110 “LATROBE” ] j 


NO. 280 NOZZLE WATERTIGHT FLOOR BOX 
NO. 200 COVER PLATE 
The neat compact design of the No. 110 Box 


250 volt Receptacle in Brass Housing quickens installation time and makes for 
long smooth 
Cover Plate is 342” diam 


0 Amp 


mounted on brass pipe extension 3° trouble-free service 208 Receptacle 


Longer extension if desired 


“BULL DOG” 


1050 CABLE STAPLE 
FOR ROMEX AND NON- BX CABLE STAPLES 
METALLIC COVERED CABLE Millions of these high quality staples are 
giving dependable service in all parts of the 


Here is a brand new cable staple designed 
P > rt ees Ww r s 
especially for use with Romex and all non S. Packed in cartons, kegs. or barrel 
Ingraham Is Chairman 


metallic vered cable " long by 9/16" 


acne For Boy Scout Drive 








FULLMAN MANUFACTURING CO. 
LATROBE . . . PENNSYLVANIA 
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APPOINTMENT of Samuel K. Hor- 
nor (left) as manager of sales for hard- 
ware products and J. F. Berger (right 
as manager of sales for industrial wire 
products was announced recently by 
F. G. Hoyt, general manager of the 
woven wire fabrics division, John A 
Roebling’s Sons Co. Roebling, N. J 
Mr. Berger has been associated with 
Roebling for over 35 years. Mr. Hor- 
nor has served Roebling in various 


sales capacities for 12 years 





Robbins & Myers And 
Hunter Fan Affiliate 


Janette Mfg. Co. Names 
SaLee As Sales Manager 


CHI AC 5 


_ ACCURATE 


FRICTION AND RUBBER 


MATERIALS A major factor in the expand 
ing demand for Accurate Tapes. Only finest 
grade cotton sheeting, purest live rubber are 
used in their manufacture. Result perma- 
nent pliability, extra stretch, maximum cohe- 
sion all important to clean, fast, economical 


taping 


WORK MANSHIP — Accurate Friction Tapes 
are super-calendered for complete impregna 
tion of the base cloth. Careful slitting prevents 
tape from raveling when used. Accurate Rub- 
ber Tapes are specially compounded with un 
usual precautions taken to maintain caliper, 


elasticity and fusing characteristics 


QUALITY CONTROL— Every production run 
must fully meet fourteen exacting quality con- 
trol checks. These tests guarantee the quality 
of every roll shipped are the big reasons 
why Accurate tapes have increased in popu- 
larity every year for over 30 years 


IT’S 
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READY NOW! 


ACCURATE 
CATALOG 


on ee 
———— 
: - 


* 
7 


aa 


ACCURATE 
MFG. COMPANY 
pe 


iF IT'S TAPE IT WILL PAY YOU TO MAKE SURE = 








A (44, AWE Three Millionth Customer 


TIME, WORK AND CASH 





“The tougher the job, the tougher the 
tools have gotta be—for me that’s 


Rikai(Ds.” 





1 18 

in history, 

> / an 4 . estimates that more than a 

this Housing ever half million rural sumers who were 
Breaks or Distorts we : 1948 

will replace it Free out electricity « iristmas im 48 
7 J ! I ] REA bor- 
lectricity to new 

f about 45.000 a 


onds ot each 


>> 


RISD aan 


\ ' 
guarantee means nO (las NEMA Section Schedules 
: Electric Housewares Week 


pipe wrench housing 
expense—at all, ever 


@ Workers everywhere like the work-saver 
features that make Ritarp the world’s fa- 
vorite. Housing is guaranteed against break- 
age or distortion. Adjusting nut spins easily 
in all sizes 6” to 60.” Handy pipe scale on 
hookjaw. Instant-action non-slip, non-lock 
jaws. Powerful comfort-grip I-beam handle 
with flared end that won’t let your hand 
slip off. Ritaims save your time and money. 


Buy them at your Supply House. 


WORK-SAVER PIPE TOOLS 
THE RIDGE TOOL CO. « ELYRIA, OHIO 
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THIS is part of the new appliance dis- 
play center of the General Electric 
Supply Corp. in St. Louis. 


Display Center Completed 
By G.E. Supply, St. Louis 


ST. LOUIS ew appliance display 
mpleted by the General 
orp. located at 2¢ 


modern styling 


ad traffic along 


displays 


New Warehouse Opened 
By Rome Cable Corp. 


a >. ( 


CHROME 
PROTECTED 


FRESH 
POWER 


¢ y 
YaAranrets 


OESIGNED FROM THE INS/DE our 


TO GIVE YOU MORE SALES AND NEW PROFITS! 


Look at These 
Features 


Sealed in Steel and 
Plastic with the tough 
plastic outer casing 
and the steel cap ma 
chine-sealed directly intothe battery 


top to prevent power loss 


Modern in Styling with 
functional design th 
results in sleek, attrac 
tive appearance and 
added protection by 
more effectively insulating the zinc 


can The engineering skill and 


‘ 
know-how thathas made BL RGESS & 


first choice of scientists and explor- 
ers for years has now created 
another first for flashlight users 
everywhere. 


s Engineered Design of this 


v new construction permits 
I 

er —| the use of a maximum 
amount of energy pro 
ducing raw materials to 

make a hig, full-size battery with 


longer life 


Chrome Protection keeps 
BURGESS fresh and 
ready longer because 

curbs interior action in 
the battery when the 


flashlight is not in use 


Guaranteed by the maker 
whose reputation tor 
quality and dependabil 
ity has made BURGESS 
the foremost name in 


radio batteries 


Already a coast-to-coast hit. Be sure you have 


a good stock of this popular new salesmaker 
Order today! 


BURGESS BATTERY COMPANY 


FREEPORT, ILLINOIS 
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International Trade Fair 
Planned For U.S. In Aug 


First 


—— ail 


three new units in the 


ifications are as follows 


KOOLMASTER mope: 18 P-3 (Portable, 3 Speed) 
(18° Blade—Direct Driven) C.F.M. 1900 
R.P.M. 1600/600/500 H.P.1/15 Weight 22 Ibs 





KOOLMASTER monk 20 P-1 (Portable, Single Speed) 
(20° Blede—Direct Driven) C.F.M. 3300 
R.P.M. 1600 H.P.1/15 Weight 30 Ibs 
MODEL 20 W-3 (Window—3 Speed) 

Adjustable to Windows 26" to 36 
R.P.M. 1600/600/500 C.F.M. 3300 
H.P. 1/15 Weight 30 |bs 





KOOLMASTER monet 24 w-1 (Window, Single Speed) 
Adjustable to Windows 28!/4" to 37 
(24° Blade—Belt Driven) C.F.M. 4700 
R.P.M. 640 H.P.1/4 Weight 65 Ibs 
MODEL 24 W-2 (Window, 2 Speed) 
Adjustable to Windows 28'/4"' to 37 
R.P.M. 640/400 C.F.M. 4700 
H.P.1/6 Weight 65 Ibs 


Remember NirecooL* and KOOLMASTEE 
fan re mad ith nationally known part GI 
Standard Bronze Bea 





*Reaistered Trede-Mer . 2 
te) Northern Light Co. Adds 
E a Two To Engineering Staff 
HLELWAUKE] \ ‘ an . 


tely w 
ASHV 


e € 


t ¢ 


BELT-DRIVEN FANS 


Th fans are built for service, with a minimum ot 





maintenance cost. Sizes 450 oO 
1.000 CFM. Designed for att 


' ' 
strial appli tions 
i 





~NITECOOL VERTICAL FANS 


T) ned ¢t 
i 


Dept. EW 
Write today for complete information on protected franchises - 


ELECTRICAL WHOLESALING 
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Beryllium Eliminated In 
Solar Fluorescent Lamps 
WARREN \ Sola Elect 


RUN ONLY HIGH VOLTAGE CIRCUITS 
Throughout Plant or Building 


Install Dry-Type 

460 VOLT ; , 

THREE PHASE SERVICE Jefferson Electric 

, } Power Circuit 
J. L. Kilpatrick Joins Ld Tomebeamial 

Leader Electric Co. 
. } ye 7 for the Lower 
Voltage Circuits... 


CH \(5( 


Operate lighting load, fractional 
H.P. motor and appliance from 
: 460-Volt Power lines by use of 
_ JEFFERSON 2 Jefferson Power Circuit Trans- 
wens formers for reducing voltage to 
conventional 115/230 Volts single 
phase at usage points. This system 
may be employed in new build- 
ings, saving conduit, copper and 
manpower, or in old plants 
where power increases require 
larger lines to carry the load. In 
the latter case a 230 115V_ sys- 
tem can be changed to 460-Volt 





and carry twice the load previously 

carried while using the same wires and 

the same conduit already installed. Furnished with 
brackets for wall mounting and wiring compartment 
with knockouts for BX or Conduit. Available from 
stock in capacities from .050 to 15 KVA inclu- 
sive. Approved by Underwriters’ Laboratories 

For complete data refer to Bulletin 461-PCT 
JEFFERSON ELECTRIC COMPANY, 

Bellwood, Illinois. lw Canada: Cana- 

dian Jefferson Electric Co., Ltd., 

384 Pape Ave., Toronto, Ont. 


Power 


Circuit 
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Herman Nelson Corp. 
Announces Appointments 


j ~ 
MILLIONS OF ADVERTISING |; 

MESSAGES HELP YOU SELL 
THE IDEAL PROFIT LINE 








@ Month after month, millions of times a year, 
your customers see IDEAL advertising . . . in the 
leading industrial magazines they read and through 
IDEAL’S huge direct mail program. They know 
IDEAL and how IDEAL products help them do a 
better job at lower cost. This hard-hitting, con- 
tinuous campaign works for you two ways: It makes 
your selling job easier and faster. In addition, every 
order and inquiry received by IDEAL is channelled 
through IDEAL Distributors—and they add up to 
hundreds every month! . . . 1950 will be a banner 
profit year for IDEAL Distributors who cash in 
aggressively on the IDEAL sales that are theirs for 


the taking. Right now, determine to get your share 
of this liberal mark-up business. 
@ “WIRE-NUTS" ® aa @ CLEANERS 
and WIRING TOOLS Hand-type vacuum 
“Wire-Nuts” — the patent- a] cleaner — sprayers — 
ed*, solderless, tapeless ' blowers — dryers — pop 


wire connectors—have been the con 
tractor’s and industry's standard for 
over 26 years. Wiring tools include 
B-X cable cutters — voltage testers— 
fish tape, reels and pullers—fuse re 
ducers—fuse clip clamps—test lites— 
fuse pullers—cable rippers—joist bor- 
ers—wire skinners 

*Pat. No. 1,943,555 


@ THERMO-GRIPS * 


Resistance heating prin 
ciple soldering tools that 

’ make difficult soldering 
jobs in production or main 
tenance easy. Sizes for 
every job 


@ WIRE STRIPPERS 


Production: Brush — foot 

operated bench — rotary 

? and lever types. Also fa 

a { mous “Stripmaster’ hand 
: ; type 





corn blowers — curry 

combs. All-purpose 
tank-type cleaners for indus 
trial cleaning, scrap-colle< 
tion, water pick-up. 


@ MOTOR MAINTENANCE 
EQUIPMENT 
Commutator and slip ring re 
surfacers—commutator clean 
ers—brush seaters— precision 
> grinders — mica undercutters 
— commutator saws — coil 
winder drives and heads—in 
sulation testers—growlers. 


MACHINERY PRODUCTS 
Live centers to speed and im 
prove lathe output — electric 
etchers — dust collectors 
tachometers — demagnetizers 


Sold Through America's 
Leading Distributors 


IDEAL INDUSTRIES Inc., Sycamore, Illinois 


The tape with the 
yellow core” 


made by OKONITE 


Sold Only Through Recognized Wholesalers 


Hk for Tem by nae... 


Panther and 1D) ragan 


friction and rubber tapes 
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Westinghouse Adds Neon 
Gas To Fluorescent Lamp 


BLOOMFIELD, N 


All AMERICA 
FOOTBALL Team 


A GREAT BIG 
PLUS FOR YOU! 


We're teaming Air King's outstanding 
quality and style with a powerful national 
idvertising campaign to do profitable 
things for you. 12,570,195 copies of Amer 
ica’s best selling magazines, a widespread 
barrage of page-dominating trade ads, and 
timely newspaper ads by the country’s 
leading stores will do a super-selling job 
for you throughout the coming season 
Take advantage of these multi-million 
sales messages! Stock, display and pro 
mote Berns Air King Fans! Make this the 
hottest’ summer you've ever known! 


More Attractive Than Ever 
ceaceneinabaienrmaas ORIGINAL REVERSIBLE WINDOW VENTILATOR 


newlyweds with their electrical appliances, @ 5 ees The exclusive Air King Window 


if the cord sets are CORNISH... i Ventilator that created a sales 

| ; sensation is still first’ FIRST 

the sure guarantee of perfect contact IN STYLI 1950 model with 

and long wear... the happy farewell j improved, streamlined design 
te CORDelirium! - FIRST IN EFFICIENCY 

| maximum air delivery in any 

position. FIRST IN SAFETY 

fan blade is always out of 

reach. It's easier to operate, just 

the flick of a finger changes it 

from an exhaust to an intake fan 

and back again. Way out in front 


’ in value at new low prices every 
ee one can afford’! In 10", 12”, 1¢ 
and j . —— and 20° models 
i = = eos 
==. 


APPROVED BY UNDERWRITERS LASORATORIES 


fl 








DELUXE FLOOR CIRCULATOR 
The outstanding style leader in fast-selling floor cir 
culators. Completely new in design typical Air 
King quality for unequalled efficiency. 12° model in 
beautiful Sunset Tan finish. $39.95 incl. tax. 
ECONOMY FLOOR CIRCULATOR, Sells on sight 
because never before a quality floor circulator at this 
amazingly low price. Makes the most budget-con 
scious prospect a profitable customer. A “must” for 


12" model only. $24.95 incl. tax. 


every dealer 


More New 1950 Air King Models: 
: ‘ eHORIZONTAL CEILING FAN @8 BUILT-IN KITCHEN FAN 
A full line of Flexible Cords @ ELECTRIC HEATER-FAN — @ BUILT-IN CEILING KITCHEN FAN 


for the Repair and Service The complete is A ao dha peas 
industry, obtainable through 


Jobbers and Distributors 


CORNISH WIRE COMPANY. * nc 


15 Park Row New York 7, N.Y. 


SOLD ONLY THROUGH LEADING ELECTRICAL WHOLESALERS — Ash your wholesaler o write direct 
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NEW! FEATHER WEIGHT Adequate Wiring Pushed 


TITTY) SOLDERING IRON es 


PENDING 


A; LAST! An iron so light, so well balanced its 
weight is hardly noticeable. When you pick it up, when 
you work with it, you'll know why HEXACON calls it 
FEATHER WEIGHT. It’s the perfect iron for long, 
delicate work where fatigue works against quality. It 
can work for you—improv- 
ing and speeding production. 
HEXACON MODEL 30H. Weight More comfortable and prac- 
5% oz. (less cord). 40, or 60 Watts. tical than a pencil iron. No 
Both %” and Y%4” tips furnished. transformer required. Price Ward Leonard Establishes 
Ask for literature on complete line only $5.00. New St. Louis Office 
of screw tip, plug tip and hatchet eran = ; : 
irons ee ‘ 


HEXACON ELECTRIC CO, 


146 W. CLAY AVE, ROSELLE PARK, N. J 


y 





WHAT 
helps make a . 1S COMING OuT? 


Quality Ole 
job , 3 F oo 








QD 








A Sensational 


UNIVERSAL] 
PORCELAIN 
INSULATORS a 


THE UNIVERSAL CLAY PRODUCTS CO. Watch For tt 


New Development 





In This Publication 


1549 EAST FIRST STREET SANDUSKY, OHIO 
WESTERN INSULATED WIRE CO. 
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MANUFACTURERS APPOINT 
SALES REPRESENTATIVES 


Cannon Electric Development Co., 
j ‘ Calif ; : 


iinet dilinie wade. WWE) WW D/UWMHM ; 
; cnt anne the 2 WITH 90% OF THE WATTAGE 


That's how much a 900 W. Stonco Multi- 
Lite Assembly had over the conventional 
C H A R M a n d flood of an ordinary 1000 W. open re- 
flector—according to tests made by a 
UTILITY) soto eees: 


What's more—Stonco fixtures cost approx 


Complete imately 30 less than ordinary reflectors. Also 


a Stonco Unit is maintenance free. And for the 


Unit wholesaler there is this extra feature, too 


Stonco parts are built with Erector Set effi 





ciency. You can stock so much less to build 


Easy to so much more 
a ie a 


. 
Quick to 
YOURS FREE—A complete chart of test readings 


Install comparing 1000 W. of conventional flood with 
900 W. of Stonco Flood is now available for your 


eaves! 








study. It's o terrific soles story you con't afford to 
miss. Send for it today 


Typico 
rT { 
se Daa SLONCO 
‘cre eumen mare, sales , 
errata ta Ulli \\GHT SYSTEMS 
Bina scien Sratabl STANDARD © ZITEMASTER ¢ ZLOODMASTER 
Sold exclusively thru Qualified Wholesalers + Union Mode OD 


t Assembly 


STONE MANUFACTURING COMPANY 


THE ADJUSTA-POST MANUFACTURING 00. 
sot BS 489 Henry Street Elizabeth 4, N. J. 


Bowery, A 








R 
FUSES 


Wide Double Contact Surfaces — 
Spring Tension Locking of Links 


Expansion and contraction of metals during Off and 
On periods compress links This fluctuation causes 
loose contacts and oxidation in other fuses, which 
finally result in excessive heating and unnecessary 
blows WARE HI-LAG construction keeps contacts 
permanently tight, thus insuring low resistance and 
longer fuse life 


Write for Circular—APPROVED BY UNDERWRITERS LAB. 


WARE FUSE CORPORATION 


4420 W. LAKE ST. CHICAGO 24, ILL. 


® The JACKSON 
line of modern 
lighting fixtures 

| | } is a good, re 
MANUFACTURERS liable line for 
of Lighting Equipment 9800.9 2 the Whole 


. saler 
® Let us send 
facts and liter- 
ature on the 


6950 complete 


Seld only thru 


WHOLESALERS 


52 520! 
A WEATHERPROOF ©" 7 gees 
\ SOCKETS Pg JACKSON 


JACKSON ELECTRICAL COMPANY 


900-910 W. VAN BUREN STREET CHICAGO 7, ILLINOIS 


ELECTRIt 


_ 
ran 
and wareh 
1 
oldt St., 
wing territory lorado and 


southern 


Hamilton Beach Co., D 


Cx r 


Harp 
la \ 
Keystone Electric Mfg. Co., I’! 


int inced 


Modern Light & Equipment 
| any minced 


Co., 


r 
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yver Missouri 
part of Illino 


163 South 


Memphi 
1119 Bryant 
1] Mint 
Dakota, South Dakota 


half of Wisconsi 


The Standard Transformer Co., War 
Ohio, recently announced the appoint- 
West nm 


Wall Manufacturing Co., 


recen 
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i 
Ve a SY Se) Oe + 2 


“sy 


“Exhausting ish, stapling, when you don’t use Blake Staples...’ 


insulated staples the ae j 
as The 


insist on them 


The name Blake identifies genuine 
staples that drive true. Ask for them 
they cost no more 


Bale INSULATED STAPLES 


quality’s there 








made only by 


§.H.COUCH co., INC. 


DEPT. 401 NORTH QUINCY 71, MASS. 
Private telephones for home and office . hospital signaling systems . . . apartment house 
fire alarm systems for industrial plants and public buildings. 





telephones and mail boxes . . . 


The “FRIGID 
intluding blowers, exhaust fans, spray booth 
fons, attic fans, etc is especially recom 
mended for use in plants and factories which 


Te a eo 


operate under conditions requiring year round 
ventilation 


Follow up these factories in your territory 
tell them FRIGID 
bonus” profits for yau from these sources 
which might ordinarily be overlooked 


sell them it means 


e.) WRITE FOR 


WA J CATALOG AND 
i LITERATURE 


CIRCULATORS § DEVICES MFG. CORP. 
22 Rose Street » New York 7, N.Y. 5 


WHOLESALING 











wow mEapy 


YOURS FOR THE ASKING price 
BULLETIN “S” | Wi is i" 
A COMPLETE DESCRIPTION OF Rome, N. Y.,_ died 


LIGHTING EQUIPMENT for 
GYMNASIUMS and SWIMMING POOLS 





@ HIGH BAY REFLECTORS FOR OPEN CEILING 
RLM DOME REFLECTORS FOR SUSPENDED CEILING 
MERCURY LAMP REFLECTORS 
VAPOR PROOF FIXTURES FOR SWIMMING POOLS 
SHOWER ROOM FIXTURES 
BRONZE EXIT FIXTURES 
UNDERWATER FLOODLIGHTS 


BALTIMORE—\M 
WIRE GUARDS AND ACCESSORIES hi 


Manufacturer 


DISTRIBUTED THROUGH ELECTRICAL WHOLESALERS 


Vee be | ELECTRICAL MFG. CO. 
VU LT! 4223 W. LAKE ST. CHICAGO, ILL. 


Use the J\\(\S IMDM! Reet Rotter 


TO HANDLE ANY MATERIAL 




















CHARLESTON 


\ 
\V« 





DISPENSED FROM A REEL 


AUSTIN 
No. 600 
REEL 
ROLLER 


OUTSTANDING ADVANTAGES: 


1 Ramp makes loading fast and easy 

2 Five adjustable slots take various reel diameters 
3 Thumb screw locks front roller for reel removal 
4 Single unit takes reels up to 30° wide 

S Bolt two units together for reels up to 64° wide 


6 Higher back roller prevents ree! from coming off 
roller when material is dispensed 

7 Reel rolls on grease packed flanged ball bearings 

8 Bright orange finish makes ree! readily visible 
helps to eliminate accidents 

® Use on the job, truck, or in warehouse 


108 


MAKIMUM 
CAPACITY: 4000 18S 
WEIGHT. 75 18S EACH 


Be. 


The TH C. Austin Company 


NORTHBROOK. IL LY¥YNO/S 


pies 


CHICAGO 


KANSAS CITY 
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ANCHOR YOUR 


ELECTRICAL 
FIXTURES 


the EASY WAY 
the BEST WAY 


TRADE ARRO mann 


Anchoring and 
Fastening Devices 
@ 


ond { ides 








4 
CARBOLOY-TIP ROTARY DRILLS 
Chucked in an electric drill, these 
drill points cut all kinds of mas- 
onry faster, easier, more accur- 
ately and with less noise. Get a 
handy Arro kit of sizes used most. 


MACHINE SCREW ANCHORS 
Easy to install. Provide depend- 
able anchorage fer fixtures in 
brick, concrete and other mason- 
ry. Work can be dismounted 
and reassembled easily. 


(yn 


WING-TYPE TOGGLE BOLTS 


Unsurpassed for quick, secure 
anchorage in hollow construc- 
tion. Have endless uses in elec- 
trical installations. 


LITTLE MAJOR TURNBUCKLES 


Ideal for installing brace wires 
for electric signs, television an- 
tennae, etc. 


SOLD ONLY THROUGH JOBBERS 


ARRO EXPANSION BOLT CO. 
MARION, OHIO 
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An all-industry bar 


PITTSBURGH 
held 
Hotel on January 27 
of Western 
sylvania Speaker will be Don 


Mitchell, President of Syl 


quet will be in the ballroom of 


the Wn 


vy the 


Penn 
Electrical League 
vani 


ucts, Ir 


ROCK ISLAND, III. 
Electrical Ir 


the Tri-Cities included an insq 


eeting of the 


% the Davenport 
mur om 

of the statistics 
ALCOA’s 
svster were 

about 60.000 


0.000 


aluminum 


tor 440-vol 


SALT LAKE CITY 


butors. contractors, utiliti 


TORONTO, Ontario 
League of Ont: 


\j 


Service 


\ce 
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QUALITY 

VALUE 

LABOR-5AVING 
FEATURES 


~ TOPS « 


+400 
@ T-rated-Plus... 
e Sm-o-o-th, Positive Action 
@ No Arcing — No Pitting — 
No Failures 
¢ Compact—But Strong and 
Mighty 
@ Saves 10% Wiring Time 
+300 
@ T-Slot Plus... 
® Uniform, Preset Pull 
® Solid, Eye-Appealing, 
Strong 
© Huge Screws—Backed Out 
—Ready 
© Saves 10% Wiring Time 
Meet and surpass REA & 
Federal Specifications 
@ WRITE FOR CATALOGUE 
AND LITERATURE! 
OVER 100 NEW DEVICES 


SLATER 


E.ECTRIC & MFG. CO., Inc. 
WOODSIDE, L.1., N. Y. 








eee 
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“GD, . Pe Sel” 


Fixture Hangers 
FOR INSTANT ALIGNMENT 


At last you can get a Fixture Hanger that turns to any angle after being 
screwed to an outlet box. Although base and receptacle remain stationary, 
hanger arms may be turned to align with any preconceived lighting plan 
Exclusive Friction Ring firmly holds fixture in selected position. Hanger 
screws on to 3%" or 4" outlet boxes, no other fastening necessary. Fur- 
nished complete with receptacle, two 5’ chains, hooks and cord clips. Also 
available with bushed hole only, or with 3 wire solid ground receptacle 
All Friction-Set Hangers are approved by the Underwriters’ Laboratories 
100 shown above, List Price $1.10 + Write for Bulletins K25, K26 and K27 


SIMPLET ELECTRIC COMPANY 


3600 West Potomac Avenue, Chicago 51, Illinois 
11 Park Place, New York 7, New York 








PROTECTED 
SWITCH 


WALL 


PLATES 


CHROME 
PLATED 


e 
BRASS 


IVORY 
WRINKLED 


| CONNECTORS 
ACCESSORIES 


i SOLDER LUGS 
and SERVICE CONNECTORS 


Write for 
CATALOG 


FUSE CLIPS 
TERMINALS 
SHADING COILS, ETC. 


NEW 80-page catalog now ready 
showing over 2,000 Iisco items in 
color 


WRITE FOR CATALOG TODAY 


" COPPER TUBE 
| i & PRODUCTS, Inc 
co CINCINNATI 27, 0. 


“CHICAGO 7, ILL 


PRICE LIST 


MORE FACTS 
ON PRODUCTS 


Air Conditioning Equipment- Bulleti: 


When writing ELECTRICAL WHOLESALING 


mention 


Cold Cathode Lighting—-An 8&-page 
publication, issued by the Fluorescent 
sociation, 501 Fifth Ave 
N. Y., contains descrip- 
echnical information on 
lard and custom cold 
Included are sections 
id cathode, and 
metric data 


when writing ELECTRICAL WHOLESALING 


mention 


Electric Heating Units—Practical 


rma neating u 


When writing EIECTRICAL WHOLESALING 


mention 


Electrical Appliances 
Pp ‘ , 


HEINEMANN 


CUTOUT MATERIALS 


Plug Fuse and 
Cartridge Fuse Cutouts 
Plug and Cartridge 
Fuse Entrance Switches 
Battery Switches 
Meter Test Blocks 


HEINEMANN ELECTRIC CO. 


152 Plum Street 


Trenton New Jersey 
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TITCHENER 
T-Type CABLE STAPLE 


a Inside dimensions: '/," 
x ‘%" long. Designed for use on PVX 
T-Type Cable. Fits a// types of non-metallic 
sheathed cable—Romex, Braidex, PDX 
Romefiex, etc 

Prompt delivery . . . Favorable price. 

There's a big call for these Titchener 
Staples. Order your Stock NOW. Full in 
formation sent on request. 

Titchener’s complete line of Cable Stapies 
includes 

Romex Staples 
BX (regular & extra-heavy) Staples 

E-Z Drive Romex Staples (Flat-top, round 





shank) 
E-Z Drive BX Staples 


E. H. TITCHENER & CO. 


91 Clinton Street Binghomton, N. Y 








@ FLUX 

for i=. 

SODERING 

WELDING 

BRAZING 
| 


F AEN 
| | pee me. 


L. B. ALLEN CO., Inc. 
6701 BRYN MAWR AVE. 
CHICAGO 31, ILL. 








MANUFACTURER’S 
REPRESENTATIVE WANTED 


1644 N. Ada St. Chicago 22, Ill. 





WINFIELD ELECTRIC CO. 








Farm Lighting Equipment 


strates "hears arm ight CANNON 
= ANNUNCIATORS 


for 


CAFES 
RESTAURANTS 


Whee writ'°S ELECTRICAL WHOLESALING 


Fluorescent Lighting Equipment— A 
vulletin : been blished by he 
\n rerican Steel « 1 | 

South Lowe \ 

that contains information 

panvy’s adjustable 


fu t lic 
fuorescent 


| 
SAVE TIME ~ AND MONEY 


a * ELECTRICAL WHOLESALING 


mention 


Friction and Rubber Tapes 
rate Mig. Co., Gartield 
luced a 6-page 

prs s the 

riction tape 

tape 


ier on? ELECTRICAL WHOLESALING 


mention 


Lighting Equipment \ 40 


reterence Catalog 


Entrance to Bob's Drive-in Restaurs 
Rock, California, Type M number) with 


ant in Eagle 


Chime,Cannon Annunciator over door is plainly 


visible to waitresses to indicate waiting order 


nen wioa''*® ELECTRICAL WHOLESALING ae 


> TE 
Miniature Lamp Bulbs—H . 


eesntion ° ELECTRICAL WHOLESALING 


Residential L ighting 


when writing ELECTRICAL WHOLESALING 


Safety Switches 


Cit Ne Yor] 


CG@AMNMOeT aLaey7aie 
whee ~riting ELECTRICAL WHOLESALING SADWO & @ JLECYRIG 
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Theefitfy Line 


Established 1915 


SNAP-IN BLANKS 


ustproot, one piece eas 





n-tal snap in like a glove 
fast ne tools necessary 
Used for closing up holes in 


ervice outlet boxes as re 


juired by inspection rules. Con 
i 


nit size inch 1 2-inch 
ntractors and ndustrials 


ind specify “Jiffy” Snap 


price book hasn't Bulletin No. 6! 
Write us. 


ClydeW Lint 


Dept. 36, 1144 W. Washington Bivd 
Chicago 7, Illinois 


All Sherman Lugs are 
individually inspected 
before shipment to 
maintain accurate di- 
mensions and eliminate 
flaws affecting service 
qualities. 


H. B. SHERMAN 
Manufacturing Co. 
Battie Creek, Mich, 


Sherman 


SOLDERING. 
LUGS 
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Here’s How Dealers Can Double 
Their Sales and Yours! 





New! Colorful ! 


SLIPKNOT IT SELLS ITSELF! 
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Plymouth’s 


METAL DISPLAY 
CABINET 


®@ Notice specially designed holder at top 
of cabinet for displaying single box of fric- 
tion tape. 


a f&& & 


) 


By 


EEE EEE 


r 


4 


AAA GE 





a 

ud 
| 
| 


} 
} 


@ Notice space over each of four sections se 
dealer can write his own retail prices! 
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® Cabinet takes but a small space on counter. 
Overall size: 13’ wide, 18” high, 4'2" deep. 








A Permarent, Attractive Metal Counter Cabinet That Will Multiply Dealer's Sales ! 





= everywhere will find it quicker and easier to sell 


more Slipknot Friction Tape. They'll weleome this counter 


SPECIAL OFFER TO JOBBERS! 
CABINET COMPLETE WITH 
6 DOZEN ROLLS OF 
SLIPKNOT FRICTION TAPE 


display as an added sales getter. Dealers know that 
Slipknot is the largest selling tape in the world——because 


Slipknot does not drv out does not ravel at the edges. 


Slipknot exceeds both ASTM and Federal Government 
specifications for dielectric strength, tensile strength and 


adhesion. 


1 Doz. 
1 Doz. 
2 Doz. 
2 Doz. 


£8 Rolls 
24 Rolls 
£2 Rolls 
£1 Rolls 


Eech cabinet packed in individue!l 


, 
Write or phone your order today. Gieginn coatahinn 


PLYMOUTH RUBBER COMPANY, Inc 


Full freight allowed for orders of 10 or more 
cabinet deals 


Ample room on back of cabinet for wholeseler to 
paste on his own label so that his name will be 


CANTON MASS constantly before dealer 











A THOUGHT FOR 1950 


an. editorial by Wilferd A. Peterson 


COIs On 


of The Jaqua Co., Grand Rapids, Mich. 


Nothing Is Ordinary 


There is a story told of William Walcott, the noted English 


etcher, who first came to New York in 1924 to record his im- 
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pressions of the skyscraper city. 


After a week of gathering impressions, there came the day 


when he felt the urge to sketch. He tried vainly for awhile 


to find a place where he could secure the paper he desired. 


¥e\) (av ie 


Finally he looked up an old architect friend whom he had met 
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in England. While an office boy was dispatched to buy 


a 


sketching paper Walcott wandered about the architect's office. 


Seeing another boy wrapping up house plans Walcott asked: 
“What is that paper?” 
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Viive\: 


SOBOROMUMUB UU 


“It is just ordinary wrapping paper,” explained the boy. 
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“Nothing is ordinary.” corrected the artist. “If you know 
how to use it.” He took one of the big sheets, folded it and 


hurried away. 


On that ordinary wrapping paper Walcott, the maste1 


etcher, made two sketches. One sold for a thousand dollars. 


the other for five hundred! They will live among the famous 


dry-point etchings of the world! 
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Many people will find Nineteen Fifty to be just another 


ordinary year. It’s up to us to make each day extraordinary. 


to make it a master piece of achievement. As you face the 


new vear, remember Walcott’s philosophy: “Nothing is ordi- 


narv if vou know how to use it!” 
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BUSSMANN MFC. CO., ST. LOUIS 7, MO. 


Division McGraw Electric Company 
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TRUSTWORTHY NAMES IN 
ELECTRICAL PROTECTION 


- BUSS 
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